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Mai nganh dao tao: 7.34.01.01

Loai hinh dao tao: CHINH QUI TAP TRUNG

1) Muc tiéu dao tao

Chuong trinh dugc thuc hién boi Khoa Quan tri kinh doanh — Truong dai hoc Kinh
té - Luat. Chuong trinh dugc giang day bang tiéng Anh (trir mét s6 mon co ban va ky
nang). Pdi ngili giang vién cua chuong trinh 1a nhirng ngudi ¢é kinh nghiém, chuyén moén
sdu, dugc dao tao tir cac truomg dai hoc tién tién trén thé gidi va trong nuée. Hé théng gido
trinh, tai liéu tham khao va trang thiét bi hoc tap, phong hoc, giang duong hién dai, dat
chuan qudc té.

Trong thoi gian cho phép hoc tai Trudng, can cir vao két qua hoc tap va yéu cau
dam bao t6i thiéu tdng sb tin chi chuong trinh Chat lugng cao, sinh vién dugc xét cong
nhan tt nghiép va cdp bing theo quy ché dao tao. Thong tin vé nganh Chat lugng cao sinh
vién theo hoc va sé mén duge hoc béng tiéng Anh s& dugc thé hién trong bang diém tot
nghiép. Sinh vién da dang ky hoc chuong trinh Chat luong cao nhung hét thoi gian cho
phép hoc tai Truong ma chua du diéu kién tot nghiép, duoc cip gidy chimg nhan két qua
hoc tédp cua cac mon dad hoc trong chuong trinh dao tao.

Sau khi tot nghiép, ctr nhan chat lugng cao Quan tri kinh doanh ¢ thé lam viéc
trong méi truong kinh doanh toan cau véi su canh tranh cao, kha ning thich ing vai cong
viéc nhanh chéng nho ¢6 kién thirc hién dai vé Kinh té hoc, Quan tri hoc, Marketing va
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Kinh doanh, trinh do Tiéng Anh thong thao, k¥ ndang danh gia, xur ly cac van dé cia nén
kinh té thé gidi va quan hé kinh doanh hién dai. Sinh vién t&t nghiép c6 thé 1am viéc trong
cac cong s¢ cua Nha nudc, cac truong dai hoc va vién nghién ciru, doanh nghiép, cac t6
chire kinh doanh. Ngoai ra, sinh vién con c6 thé tu t6 chire cac hoat dong kinh doanh, lap

than, 1ap nghiép hodc tiép tuc hoc tap & nhiing bac hoc cao hon.
Béing 1: Chuin diu ra cap d6 3, chwong trinh Quéan Tri Kinh Doanh Chét Lugng
Cao giang day bing tiéng Anh

Mirc diém déu ra muc tidu trén thang do Bloom (1956) (tir 0,0 dén 3,0)

Chuong Chuong

NOI DUNG CHUAN DAU RA

trinh dai tra  trinh CA

PHAN 1 KIEN THUC CO BAN VA LAP LUAN NGANH
14 Kién thirc co ban trong linh vyc khoa hoc Ty nhién, X4 hji va
o Nhén viin
C6 phuong phap luan khoa hoc dé giai quyét cac véan dé kinh té va kinh
1.1.1 dogili 4,5 5.0
112 C6 kién thirc Toan, Khoa hoc ty nhién dé img dung nghién ctru, giai i i
o quyét véan dé trong t6 chirc cac hoat dong kin!‘l doanh. ] ! ’
Co kién thirc Khoa hoc x@ h¢i va Nhan van dé ting dung giai quyét cac
L3 £ gkt e 4 Sy 4,5 4.5
van de to chuc va quan ly
1.2 Kién thire co s trong Iinh vyre kinh té
1.2.1. C6 kién thirc co ban vé 1y thuyét kinh té ca vi mé, ca vi mé va quan ly 4,5 4.5
f LA . . r s LA g Y Te -z X X 1.: o
1.2.2. CO‘kIEI’] thire tai chinh va ke toan dé giai quyét cdc van deé kinh té va 4,5 45
quan ly.
C6 kha nang hiéu va hé thong héa kién thirc co ban trong kinh té va
1.2.3. : 4,5 5.0
kinh doanh
1.3. Kién thirc co bin chuyén nganh quén tri kinh doanh
(3.1 C6 kién thirc va kha nang tu duy hé thong trong giai quyét cac véan dé 45 £
o quan tri cua to chic ' i B
1.3.2 C¢ kien thirc co ban veé cac nguyén tic cua quan tri, ly thuyét canh 45 5.0
o tranh, san xuit, ¢4u tu, phan phdi san phdm va khach hang. ?
C6 kién thirc luat phép trong kinh doanh va cac quy tic vé dao dirc
1.3.3. 3 . 4,5 4.5
nghé nghiép.
C6 kha niing g dung kién thirc dé phan bién va xay dung chién luge
1.3.4. A 4,5 5.0
kinh doanh. J ‘
C6 kha nang vng dung kién thirc dé hoach dinh va té chikc hoat dong
1.3.5. ; 4,0 4.5
kinh doanh )
PHAN 2 KY NANG CHUYEN MON — TO CHAT CA NHAN
2.1. K¢ niing phan tich, thue nghiém, phén bién va gidi quyét van dé
2.1.1. C6 kha nang nhén dang va phét hién van dé trong san xuét, kinh doanh 4,0 4.5
2.1.2, C6 kha niing danh gia, phan tich, tbng hop va dua ra giai phap 4,5 5.0
2.1.3. C6 kha niing t6 chirc thyc hién cac phwong én, dy 4n trong kinh dogmh. 4,5 5.0
2.1.4 Co kh? ning quan ly mét ké hoach hoat dong, mot céng viée cu thé 45 5.0
T nhu ké hoach kinh doanh ’ ’
2:2. K§¥ ning lap ké hoach va twr vén chinh séch kinh doanh
C6 kha nang hinh thanh y tuéng, l4p ké hoach td chirc cic hoat dong
2.2.1. ; 4,5 5.0
kinh doanh. i
2.2.2! C6 kha ning dénh gié cdc phuong an, du an, chinh sach vé kinh doanh 4,5 4.5
2.2.3. Co6 kha nang soan thao va dam phan hop dong trong kinh doanh 4,5 4.5




NOI DUNG CHUAN

C6 kha nang nghién ciru, kham pha kién thirc dic biét 1a cac van dé

Chuwong
trinh dai tra

Chuwong
trinh CA

2.2.4. Viikh disesh, 4,5 5.0
2:3. Tu duy c6 hé thong i i -
C6 kha nang tu duy theo hé thong khi tiép cén cac van dé trong cudc
2.3.1. P N s sy 4,5 5.0
song va moi trudng quan tri, Igmh‘doanh
Co kha nang sap xép nhiing van dé phét sinh va kha ning tuong tc
2.3.2. oy 4,5 4.5
trong hé thong’ — i
233, S;nk(;l; ning sip x€p va xac dinh cac yeu to trong tam trong gial quyet 45 45
2.3.4. C6 kha ning phén tich ma triin va chon giai phap hop ly trong quan trj 4,0 4.5
2.4. K¢ niing chuyén nghiép i i
C6 khé ning nhan thirc vé dic diém, tinh cach va kién thirc cia chinh
2.4.1. i 4,5 4.5
2.4.2. Chu ddng 1én ké hoach cho nghé nghiép ciia minh 4,5 5.0
.43, C6 kha ning cép nhét théng tin thi trudng va ndm bat co hdi kinh 4,5 5.0
doanh i
2.4.4. C6 kha nang quan ly cac ngudn lyc va thoi gian 4,5 5.0
2.5. Thai d§ ca nhiin
2.5.1. Chu dong va san sang chép nhén rii ro trong kmh doanh 4,5 5.0
2.5.2. C6 tinh kién tri va linh hoat trong giai quyét van dé kinh doanh 4,5 5.0
253, I}?i% rl:en dao dirc nghé nghiép, tinh trung thyc va lam viée c6 trach 45 5.0
- g:lg hthé.i d6 hanh xir cong viée chuyén nghiép va giai quyét van dé phat 45 5.0
PHAN 3 KY NANG GIAO TIEP VA LAM VIEC THEO NHOM
Il K¥ nidng giao tlep
3.1.1. C6 kha nang thiét 1ap chién luqc giao tiép trong bdi canh toan ciu 4,5 5.0
3.1.2; C6 kha ning thiét lap mdt ciu tric giao tiép h1¢u qua vai dbi tac 4,0 4.5
31,3, C6 kha ning giao tiép bang vin ban va giao tiép da phuong tién 4,5 5.0
314 ngnI;ha nang trinh bay hiéu qua céc van dé hay y tuong trude cdng 4,0 45
3.1.5. C6 kha nang lang nghe va tu duy phan bién vin dé 4,0 4.5
3.2 K¥ niing lam viéc nhém
3.2.1. Co kha n@ng hinh thanh nhém lam viéc doc lap 4,5 4.5
3.2.2. C6 kha nang t chirc hoat dong nhém dat duge myc tiéu 4,5 4.5
323 Co6 kha néng phat trién nhém 4,5 4.5
3.2.4. Co k¥ nang phdi hop 1am viéc nhém 4,0 4.5
3.3. K7 niing giao tiép biing ngoai ngir
5.0
3.3.1. C6 kha nang Giao tiép vin ban hiéu qua bing tiéng Anh (500 TOEIC). 4,0 (IELTS
6.0)
< i e T gragk ok 5.0
33.2. C6 kha nang giao tiép da phuong tién hi¢u qua bang tiéng Anh (500 4,0 (IELTS
TOEIC).
6.0)
3.3.3.% Co6 kha ning giao tlep tleng bang 10i, trinh bay c4c van dé chuyén 45
T nganh trbi chay bﬁng tleng Anh '
PHAN 4 PHAM CHAT CA NHAN VA PAO PUC NGHE NGHIEP
4.1. Boi canh xi hji
411 1‘;21[?; thirc dugc vai trd va trach nhiém cia nha quan tri trudc cdng 45 5.0
4.1.2. Nhan thirc dugc nhitng kién thirc vé phép luit, lich sir va vin héa 4,0 4.5
4.1.3. Nhén thitc dugc nhitng lgi ich trong kinh doanh mang lai cho xa héi 4,0 4.5
4.1.4. Nhin thirc duge van dé mang tinh thoi sy 4,0 5.0
4.1.5. C6 kha ning phét trién vién canh toan cau ‘ 4,5 5.0
4.1.6.* Co6 kha nang thich nghi dugc vdi su da dang van héa toan cau 4.0
4.2. Boi canh kinh doanh va doanh nghiép




Chuong Chuong

NOI DUNG CHUAN PAU RA

trinh dai tra  trinh CA

4.2.1. Tén trong sy da dang vin héa trong té chirc 4,0 4.5
422 C6 kha nang quan tri xung dét loi ich trong tb chirc 4,0 4.5
4.2.3. C6 kha nang thich (mg trong madi truémg lam viéc da van hoa 4,0 4.5
424 Co6 kha nang quan tri nhitng rui ro trong kinh doanh 4,0 4.5
4.2.5 C6 kha nang quan trj su thay doi trong kinh doanh 4,0 4.5
4.3 Khi niing hoc sudt doi
43.1. (_30 y tf:l.'rc tham gia vao céc hoat dong ren luyén sitc khoe, tri tué va 45 5.0
tinh than
4.3.2. Co kha nang ty hoc hdi va cip nhit kién thirc méi vao kinh doanh 4,5 5.0
4.3.3. C6 kha nang xay dung muc tiéu ca nhén véi sy phat trién nghé nghiép 4,5 5.0
4.3.4. C6 kha ning vén dung cic phuong phap, céc céng cu dé tu nghién ciru 4,5 5.0
138, C6 kha nang nAm bt va vén dung cong nghé mdi dép (mg muc tiéu 45 50
nghé nghiép

*Quy dinh vé trinh d% ngoai ngir: Chuong trinh cir nhan Quan tri kinh doanh chét lugng cao bing tiéng
Anh quy dinh sinh vién phai dat diéu kién tiéng Anh ddu vao & nam hoc thir nhét twong dwong IELTS 5.0,
nam hoc thir hai twong duong IELTS 5.5 va chuan d4u ra ciia chuong trinh twong duong IELTS 6.0.

Trinh d§ nang Mo ta
lue

0.0 ->2.0 C6 biét qua/céd nghe qua
2.0->3.0 C6 hiéu biét co thé tham gia
3.0->3.5 C6 kha néang tmg dung
3.5->4.0 C6 kha nang phan tich
4.0 > 4.5 C6 kha nang tong hop
4.5 >5.0 C6 kha nang danh gia




2) Ma tran chuan dau ra-moén hoc

Béang 2: Ma trian chuan dau ra mén hoc
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KY NANG

KY NANG CHUYEN MON,  GIAO TIEP,

TO CHAT CA NHAN LAM VIEC
NHOM

E R RS e e ; : 2. 5.3y 333341 42 43

KIEN THUC CO
BAN, LAP
LUAN NGANH

PHAM CHAT,
DAO PUC
NGHE NGHIEP

MON HQC

44 |Quan trj chit lugng X X X X X X

45 |Quan tri hanh chinh van phong X X X | X X X

46 |Quan tri rii ro X X X X X X

47 [Quan tri khoi nghigp X X X X X X X X X X
48 fQuan trj san xuét X | XX | X | % X

49 (Quan trj du an dau tu X | X | X | X | X X

50 [Van héa doanh nghiép X X X X X X X X X
51 [Nghé thuét lanh dao X X X X X X X X X
52 Quan tri marketing X X X X X X X X

53 |Phuong phap NCKH X X X X | X X X X
54 |Luét canh tranh X X X X

55 |Ludt s¢ hitu tri tug X X X X

56 |[Luat hop dong X X X X

57 [Luét thuong mai qudc té X X X X

58 [Kién tap nganh QTKD

60 [Thyc tap cudi khoa X X x| X x | x| X[ x|x| X
61 [Khoa luan tbt nghiép X | X | X X | = X X ¥

3) Co hdi nghé nghiép, vi tri va kha niing lam viéc sau khi tét nghiép

Pinh huéng nghé nghiép ctia sinh vién chuong trinh chét lugng cao nganh Quan tri
kinh doanh gébm 3 nhém nghé nghiép chinh:

e Nhém I: Chit doanh nghiép. Khi tot nghiép hodc ngay khi con dang hoc sinh
vién c6 thé khdi nghiép kinh doanh, hodc khdi nghiép sau mot thoi gian lam viée tich liy
kinh nghiém v&i vai tro nhan vién co6 trinh d¢ cao, ¢6 nang luc kinh doanh va td chure quan
Iy mot doanh nghiép. Nhe c6 dam mé va tinh than khai nghiép, trong tuong lai sinh vién
t6t nghiép sé di theo thién hudng trd thanh nhitng chii doanh nghiép c6 tri tué va ban linh
kinh doanh, tu l4p than, ldp nghiép & trong va ngoai nude.

e Nhém 2: Chuyén vién phén tich, tw vin hodc chuyén gia cao cip. Nhimng
chuyén vién c6 kién thirc va dam mé kinh doanh, trong twong lai s& 1a nha quan 1y cao cip
trong cac doanh nghiép & céc vi tri ¢6 lién quan dén Quan trj va Kinh doanh nhu: chuyén
vién hoach dinh, khai thac va sir dung con nguoi trong Quan tri nhan sy, phan tich, tham
dinh va dé xuét cac phuong an dau tu, phat trién thj truong, cham séc khach hang va xay
dung thuong hiéu, trién vong trong twong lai s& tr¢ thanh nhirng chuyén gia phan tich,

chuyén gia tu van, tro ly Tong giam ddc hodc Hoi dong quan tri trong cic doanh nghiép
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trong nudc va qudc té,... Nhirng chuyén vién cao cip nay c6 kha ning thich (mg trong moi
truong cdng viée co tinh canh tranh cao, c6 du ndng luc lam viéc tai cac td chire kinh té,
céc doanh nghiép, c6 kha nang hoach dinh, diéu hanh, t chirc thuc hién va quan ly; c6 du
nang lyc dam nhén céc chirc vu lanh dao trong céc phong, ban, td chire, cac chuong trinh,
du 4n tai cac doanh nghiép, cac tb chirc kinh té, to chirc ctia Chinh phu va phi chinh phu
ca ¢ trong va ngoai nudec.

e Nhom 3: Giang vién va nghién ciru vién. Sau khi t6t nghiép, sinh vién c6 kha
ndng nghién ciru va giang day, co thé lam trg giang va tién téi trong tuong lai tré thanh
giang vién cao cip tai cac truong dai hoc; chuyén vién nghién ciru, tu vén, phén tich, hoach
dinh chinh sach, tham gia dé& xuat, xdy dung va phat trién cac y tudng méi trong linh vue
Quan tri va Kinh doanh cho cac doanh nghiép trong nén kinh té.

Kha ning hoc tap va ning cao trinh d9 sau khi t6t nghi¢p: Clr nhan nganh Quén
tri kinh doanh c¢6 thé tiép tuc hoc sau dai hoc (bac Thac si, Tién si) thudc khéi nganh quan

tri kinh doanh trong nudc va ngoai nudc.
4) Thoi gian dao tao: 4 nam
5) Khéi lwong kién thirc toan khoéa: 120 Tin chi

Bang 3: Ty Ié cac khdi kién thirc

Khoi kién thire

= = Khoi kién thire S Khoi kién tire Thuwe tap va
IF'ong khoi = co so khoi i : ; FE
, . £ : chung toan - o & S chuyén nganh khéa luan tot
lwgng kién thire 2 nganh va nhom R i
; truong : va bo tro nghiép
nganh ; ;
120 tin chi 36 24 50 10
100% 30% 20% 41,67% 8.33%

6) Doi twong tuyén sinh
- Theo Quy ché tuyén sinh dai hoc, cao ddng hé chinh quy ban hanh hién hanh cua
B0 Giao duc va Pao tao.

- Khéi tuyén sinh: Theo quy dinh tuyén sinh cta Truong Dai hoc Kinh té - Luat.
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LO TRINH PAO TAO TIENG ANH CUA CHUONG TRINH CHAT LUQNG CAO
BANG TIENG ANH
1. Trinh d6 dao tao tiéng Anh 16p Chét lugng cao bang tiéng Anh:
- Tiéng Anh tang cuong: 288 gidy
- Tiéng Anh hoc thuét 1, 2, 3 va 4: 16 tin chi (4TC/16p).
2. Yéu cau: SV hoan thanh tdi thiéu 8tc/16tc tiéng Anh hoc thuat truée khi tham

gia chuong trinh dao tao nam thir hai.

7) Quy trinh dao tao, diéu kién tot nghiép

Viéc t6 chire dao tao va quan 1y dao tao dugce thuc hién theo Quy ché dao tao Pai
hoc ban hanh kém theo Quyét dinh s 262/QD-DHQG ngay 20 thang 4 nim 2017 cua
Giam ddc Pai hoc Quéc gia TP. H6 Chi Minh.

7.1. Quy trinh dao tao

Hoc ché dao tao: Theo Hé théng Tin chi

Quy trinh dao tao dugc chia lam 8§ hoc ky:

Ngoai ra, Ching chi Ngoai ngit, Ching chi Gido duc thé chat va Chimg chi Gido

duc quéc phong bat budc sinh vién phai tich liiy trude khi nhan bang t6t nghiép.

7.2. Diéu kién tot nghiép

Sinh vién dugc cong nhan t6t nghiép, néu hoi du cac didu kién sau day:

- Dugc cong nhan la sinh vién Hé chinh quy cta truong Pai hoc Kinh té-Luét theo
dung nganh cép bang tbt nghiép;

- Hoan tit cac mén hoc theo ding Chwong trinh gido duc quy dinh va tich liy du
s tin chi quy dinh ctia nganh dao tao (gdm Khoéa luan tot nghiép, thi cic mén chuyén dé
thém tuong duong voi s6 Tin chi cua Khoa ludn tét nghiép), khong c6 mon hoc nao dat
diém duéi 5 va c6 Piém trung binh chung tich lily khong dudi 5; khong gidi han thoi gian
tbi thiéu, nhung tdi da khéng qua 6 nam hoc.

- Dat chuan trinh d ngoai ngit theo quy dinh cia PHQG-HCM va cua trudng (trir
trudng hop cac luu hoe sinh nude ngoai tuan theo Quy ché Cong tic ngudi nude ngoai hoc
tai Viét Nam duoc ban hanh kém theo Quyét dinh sé 33/1999/QD-BGD&DT ngay 25
thang 8 ndm 1999 cua B§ Trudng B6 GD&DT);

- Pat chimg chi gido duc quéc phong va gido duc thé chét;



hodc khong bi ky ludt tr mire dinh chi hoc tép.

Stt

- Tai thoi diém xét tdt nghiép, sinh vién khong bi truy ctru trach nhiém hinh sy

8) Thang diém

Str dung thang diém 10 va dugc lam tron dén 2 chir s6 thap phan

9) NOi dung chwong trinh

Ma MH

Béang 4: N§i dung chwong trinh dao tao

Tén mon hoec (MH)

Tiéng viét
(Tiéng Anh)

Loai
MH
(bﬁt
budc/tw
chon)

Tong

cong

Tin chi

Ly
thuyét

Thuc
hanh /
Thi
nghi¢m

Phong
TN

(*%)

I. Khéi kién thirc chung toan truong: 36 tin chi
I |GEN1007 | Triét hoc Méc-Lénin BB 3
2 |GENI1003 Tu tuong HO Chi Minh BB 2
3 |Beotpsy |mitechinhtiMac= | gy 2
Lé nin
4 |GEN1009 |LichsuDangcong san BB 2
Viét Nam
5 GEN1010 E(l)l:l nghia x4 hoi khoa BB 5
6 |ECO1001 _|Kinh té hoc vim I BB 3
7 |ECOI1002 Kinh t€ vimo 1 BB 3
2 |LAW1001 Ly,luanﬁnha nudc va BB 3
phap luét
9 |LAWI1501 |Luat doanh nghi¢p BB 3
10 |BUS 1100 |Quan tri hoc cdn ban BB 3
GEN1101 Tam ly hoc dai cuong TC 2
11 |GEN1102 Eglsp mon khoa hoc giao TC )
GENI1108 Nhan hoc dai cuong TC 2
GENI1104  |Quan h¢ qudc té TC 2
GENI1103 Dia chinh tri thé gidi T 2
L Lich st vin minh thé
GENI1109 il % 2
gidi
MIS1105 Ch}jyen doi s6 va tri tug TC 7
13 nhan tao
GEN1107 Logic hoc i & 2
GEN Kinh té s6 TC 2
14 |GENI1106 |Xahdihoc TC )




Tén moén hoec (MH) Loai Tin chi
\Y| H Thire Phong
Stt  Ma MH Tiéng viét ('13;“ Tong Ly  hanh/ TN
(Tieng Anh) bugc/tw cong thuyét Thi £7%)
chon) nghiém
GEN1105 Vian hoa hoc TC o)
GENI1110 Co so van hoa Viét Nam TC g
BUS1303 K§ nang lam viéc nhom i £ 2
15 GEN1112 Nghiép vu hanh chinh TC 5
van phong
II |Khéi kién thirc co sé' khdi nganh va nhém nganh: 24 TC
15 |MAT1001 |Toéncaocap BB 4
16 |MATI002 |13, thuyétxdc sudtva BB 4
thong ké irng dung
17 |FIN1101 Nguyen ly thi truong tai BB 4
chinh
18 |BUS 1200 | Marketing can ban BB 4
19 |acciorz  |Newyenlyketogn BB 4
MATI1003 |Kinh té luong TC 4
20 MIS1005 Hé t_l}ong thong tin doanh TC 4
nghiép )
III |Khdi kién thirc chuyén nganh va bé trg: 50 tin chi
Kien thitc chuyén nganh: 45 TC
21 |BUS1105 Quan tri chién luogc BB 3
22 |BUS 1103  [Quan tri ngudn nhén lyc BB 3
)3 |BUS 1205 Quan tri Marketing BB 3
24 |BUS 1111 Quan tri tai chinh BB 3
25 |BUS1300 Ngh¢ thudt ldnh dao BB 3
26 |BUS 1301 Vin hoa doanh nghiép BB 3
27 |BUS1210 Nghién clru marketing BB 3
28 |BUSI1108 Quantrirdiro BB 3
29 |BUS1109 Quan tri du an qau tur BB 3
30 |BUS1106 Quan tri san xuat BB 3
31 |BUSI1I6 Quan tri ban hang BB 3
32 |BUS 1102 [Hanh vi td chirc BB 3
33 |BUS1202 Hanh vi khach hang BB 3
BUS1206 Quan tri thuong hi¢u T 3
34 BUS1207 Truyen thong Marketing TC 3
tich hgp




Tén mon hoc (MH) Loai Tin chi
MH Thuc Phong

Stt  Ma MH Tiéng viét (bat  Téng Ly  hanh/
(Tiéng Anh) buc/tw  cong  thuyét Thi
chon) nghiém

BUSI1119 Quan tri chét lugng TC 3
35 |BUSI1120 Qu‘én tri hanh chinh vén TC 3
phong
BUS1121  |Quan tri khéi nghiép TC 3
Khoi kién thikc bo trg (5 TC)
36 |BUSI318 Phuong phép nghién clru BB ’
khoa hoc
LAWI1510 |Luat thwong mai quicté | TC 3
37 [LAWIS02 Luét hop dong Te 3
LAWI1504 |Luét sd hitu tri tué TC 3
LAWI1508 |Luat canh tranh TC 3
IV |Thue tip tot nghiép va lam khéa luiin: 10 tin chi
38 |BUS 1124  |Kién tip nganh QTKD BB 2
39 |BUS1000 Thuc tap BB 4
BUS1001  |Khéa luén tdt nghiép TC 4
BUS1310 Phat trién k¥ ndang quan )
40 tri TC
BUSI1122 Lap ké hoach kinh doanh B

10) Ké hoach giang day: Theo tirng hoc ky

Nim thir I: chu yéu hoc tiéng Anh.

(1) Sinh vién c6 trinh do tiéng Anh < 5.0 IELTS hoc 288 gio trong 24 tuan trong
hoc ky 1 va hoc ky 2.

Dong thoi, hoe ky hé hoc thém tiéng Anh hoc thuat 3 va tiéng Anh hoc thuat 4.

(2) Sinh vién c6 trinh d6 tiéng Anh >= 5.0 IELTS hoc tiéng Anh hoc thuit:

Hoc ky 1: Tiéng Anh hoc thuat 1 - 4 TC; Tiéng Anh hoc thuat 2 - 4 TC.

Hoc ky 2: Tiéng Anh hoc thuét 3 - 4 TC; Tiéng Anh hoc thuat 4 - 4 TC.

11



STT

Bang 5: Ké hoach giang day

Ma mon hoc

Tén mon hoc

S6 Tin

chi

Ngon ngir
giang day

Ghi chu

Toan cao cfip N
] MALLIA (Advanced Mathematics) . Song ngfr
Hye eyl a
(6 TC % Tieng Anh hoc thuat 1 £ SV co
cre,g | 2 |ENGIOOL A cademic English 1) 4| TengAnh\1p) o5 0
THAT, 3
GDTC) Tiéng Anh hoc thuat 2 SV co
2 BN (Academic English 2) 4 | Tieng Anh |y 1o s 0
Giao duc thé chét 1 n g "
% |[Gnkods (Physical Education 1) ° g R
Tam ly hoc dai cuong » -
RELER (Introduction to Psychology) - Songngf
Nhap mén khoa hoc giao tiép
5 |GENI1102 (Introduction to Business 2 Song nglt | 3 ménchon 1
Communication) '
Nhan hoc dai cuong
GEN1108 (Fundamentals of 2 Song ngir
Anthropology
Ly luan nha nude va phap
1 LAWI1001 luét 3 Song ngir
(Theory of State and Law)
Tiéng Anh hoc thuét 3 s SV ¢6
Sl et (Academic English 3) 4 | TiengAnh |1 1o s
Tiéng Anh hoc thuéat 4 » SV cod
3 |EnaGla (Academic English 4) 4 | TiengAnh |y 1o s
Gido duc thé chat 2 . .
Hoc ky 2 4 |GENI0S (Physical Education 2) : LI Vit
(7TC Gido duc quoc phong )
CTC, 8 5 |GENI1006 (National defence and 165t Tieng Viét
TIENG security education)
ANHHT, Quan hé quéc té 5 =
3 GDTC L vt (International Relations) - Song gt
va Dia chinh trj thé gioi 5 . o
GDQP) 6 GEN1103 (World Geopolitics) | 2 Song ngit |3 moén chon 1
Lich str van minh The gidi n "
GENL11I02 (The History of Civilizations) - Song ngir
GEN1106 Xa 1.101 hoc (Fundamentals of 5 Song ngit
Sociology)
GENI1105 Vian hoa hoc (Culture Study) 2 Song ngtr |, .
7 e = 3 mon chon 1
Co so van hoa Viét Nam
GEN1110 (Foundation of Vietnamese 2 Song ngir
Culture)
ECO1001 Kinh té vi mé 1 iy
Hoc ky 3 1 (Microeconomics) . TEng;Anh
(19 TC) % Luét doanh nghiép R
2 LAWI1501 (Enterprise Law) 3 l'iéng Anh




STT

Mai mén hoce

MATI1002

Tén mon hoe

Ly thuyét xac suat va thong
ké trng dung

(Statistics and Probability
Theory and Applied
Statistics)

Ngon ngir

giang day

Tiéng Anh

Ghi chu

BUS 1100

Quan tri hoc can ban
(Introduction to
Management)

Tiéng Anh

ACCI1013

Nguyén ly ké toan
(Accounting Principles)

Tiéng Anh

BUSI1318

Phuong phap nghién ciru
khoa hoc (Scientific Research
Methodology)

Tiéng Anh

BUS1303

K¥ ning lam vi¢c nhom
(Teamwork Skills)

Tiéng Anh

GENI1112

Nghiép vu hanh chinh vin
phong

Tiéng Anh

2 mo6n chon 1

Hoc ky 4
(22 TC)

GEN1007

Triét hoc Méac — Lénin
(Principles of Marxist-
Leninist)

Tiéng Viét

GENI1003

Tu twéng HCM (Ho Chi
Minh's Ideology)

Tiéng Viét

ECO1002

Kinh t€ vimé 1
(Macroeconomics)

Tiéng Anh

FIN1101

Nhirng nguyén ly cua thj
truong tai chinh
(Financial and Monetary
Theory)

Tiéng Anh

BUS 1200

Marketing cdn ban
(Principles of Marketing)

Tiéng Anh

MATI1003

Kinh té lugng
(Econometrics)

Tiéng Anh

MIS1005

H¢ théng thong tin doanh
nghiép (Business Information
Systems)

Tiéng Anh

2 mén chon 1

MIS1105

Chuyén doi s6 va tri tué nhan
tao (Digital Transformation
and Artificial Intelligence)

Tiéng Anh

GEN1107

Logic hoc (Science of Logic)

38 ]

Tiéng Anh

ECO1060

Kinh té s6 (Fundamentals of
Digital Economy)

Tiéng Anh

3 mo6n chon 1

Hoc ky
5:19TC

ECOI1051

Kinh té chinh tri Mac — Lé
nin (Marxist-Leninist
Political Economy)

Tiéng Viét

o

GEN1009

Lich sir Dang cdng san Viét
Nam (History of Communist
Party of Vietnam)

Tiéng Viét

BUS 1102

Hanh vi to chirc
(Organizational Behavior)

Tiéng Anh

13
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STT

M:i mon hoc

Tén mon hoc

S6 Tin
chi

Ngon ngir

s Ghi chu
giang day

_ Quan tri tai chinh (Financial o
4 |BUS 1111 Menagement) 3 Tiéng Anh
Quan tri Marketing o
2 o
- BLIS 126 (Marketing Management) 4 it Anh
Hanh vi khach hang ik
6 BUSlees (Consumer Behavior) 3 Tieng, Adh
Luét thuong mai quoc té
LAWI510 (Laws on International 3 Tiéng Anh
Trades)
Luat hop ddng (Laws on ok
LAWI1502 e T 3 G Anh
7 Contracts) g 4 chon 1
Luét so hiru tri tué g
b 104 (Intellectual Properties Laws) 3 LIROg b
Luat canh tranh (Laws on i
LAWI1508 Competition) 3 liéng Anh
Chui nghi xa hi khoa hoc i "
: VENIRL (Science Socialism) 2 Tiong Vgt
Quan tri nguon nhan luc )
2 BUS 1103 (Human Resource 3 Tieng Anh
Management)
Nghién ctru marketing X
2
—_— & [BUSLI0 (Marketing Research) . ek
oc Ky ;
6: 19 TC Quan tri san xuat (Production VX
4 ; y
Bl and Operation Management) 3 Tisng.anh
Quan trj dy 4n dau tu (Project .z
5 BUSI1109 Management) 3 Tiéng Anh
Nghé thuat 1anh dao -
e (Psychology of Leadership) 3 HSngAna
i BUS 1124 Kién tap (Field Trip) 2 Tiéng Anh
Van hoa doanh nghiép -~
1 BUS 1301 (Corporate Culturs) 3 liéng Anh
e, Quan tri chién lugc (Strategic 5 ik
»
2 BUS1105 Mansgseit) 3 lieng Anh
3 |BUS1108 Juan: inprui o (Risk 3 |Tiéng Anh
Management)
Hoc ky :
7: 18 TC Quan tri ban hang %
4 BUS1116 (Seles Msnageizieri) 3 Tiéng Anh
BUS1206 I?A‘;‘;;‘I;gf)“g tilss (B 3 |Tiéng Anh
3 Truyén théng Marketing tich 2 chon 1
BUS1224 hop (Integrated Marketing 3 Tieng Anh
Communications)




So Tin  Ngon ngiwr

STT  Mi mon hoe Tén mon hoe : = : Ghi cha
. : chi giang day
Quan tri chét lugng 3K
BUSI1119 (Quality Managenent) 3 Tieng Anh
Quan tri hanh chinh van )
6 |BUS1120 phong (Administrative Office 3 Tieng Anh 3 chon 1
Management) )
Quan tri khoi nghiép
BUS1121 (Entrepreneurial 3 |Tiéng Anh
Management) /;"f
Thyec tap ok T’ )
1 BUSI00O (Internship) b Tieng Aun , Ri; “
- A A s A F}A B
) Khda luan tot nghiép ik SV duogc e
Hoc ky 2 BUSI1001 (Dissertation) 4 Tiéng Anh chon lam khoa| INH1
8:8TC "5 |Busi3i0 Phat trién k§ ning quén trj 2 |Tiéng Anh |luan tdt .
nghiép hodc ti_
ap ké d ié hoc 2 mén T
4 |BUSI1123 Lap ke hoach kinh doanh 2 Tieng Anh : I
chuyén dé

11) M ta vin tit ndi dung va khdi lwgng cac hoc phin

Bang 6: Mb ta vin tit ndi dung va khéi lwgng cic hoc phin

Mon hoce TC LT TH Mo ta/Description
To equip the students with the concepts and

Toén cao cp techniques in Linear Algebra, Calculus and

1 | (Mathematics for 4 3 1 Fundamental Linear Programming as well as
Business) and their applications; especially in
Economics.

The content of the course provides knowledge
about the concepts of cognitive activities,

Tam ly hoc dai cuong memory, emotional life, willpower and
2 | (Principles of 2 |1 |1 | personality. The course helps students
Psychology) understand the factors that affect human
personality

The basic concepts of communication theory
and communication

The role and significance of communication in

th_"lp.rxnc“)n kh(?a hoc social life in general and in social work in
3 | giao ti€p gBu'smess 2 1 1 particular.
Communications)

Communication and communication skills in
oder to support individuals, groups and
communities in social activities.

15



Mon hoc

Nhan hoc dai cuong
4 | (Fundamentals of
Anthropology)

Mo ta/Description

The module belongs to the general knowledge
block, equipping students with knowledge to
understand the science of human research, in
terms of biology, culture and society;
understand  the  relationship  between
anthropology and other sciences such as
history, philosophy, religion, psychology...;
Understand the methods, theories and research
approaches of anthropology. The module also
equips students with skills in anthropological
research, understanding how to use methods
and theories when researching issues related to
anthropology. The module helps students to
respect the cultural diversity of ethnic groups in
Vietnam and around the world.

Ly luan nha nudc va
5 | phép luat (Theory of
State and Law)

Cung cap cho sinh vién nhirng kién thirc co ban
ve ly ludn va thyc tién vé phap luat va hé thong
phéap ludt Viét Nam

Quan hé quéc té
6 | (International
Relations)

The course has been designed to serve as a
foundation on the objects, power, international
systems, tools, cooperation and intergration in
international relations.

Moreover, the course also facilitates students in
research and study their major disciplines.

Dia chinh trj thé giéi
7 | (International Political
Geography)

Hoc phan cung cap cho sinh vién nhimg kién
thitc co ban vé nhitng 1y thuyét vé Dia chinh tri
trén thé gidi, qua d6 phan tich, ly gidi va nam
vitng cic su kién chinh tri, dién bién chinh tri
theo cac khu vuc dia ly tir khong gian hep clia
mot vung, qudc gia, mot khu vuc (nhém qubc
gia) dén cac chau lyc va toan cau.

Hoc phan giup sinh vién budce dau tiép can va
danh gia tim quan trong cta céc khu vuc chién
lwoc trén thé gidi, qua do giup trang bi nhiing
kién thire gitip ngudi hoc hiéu biét nhleu hon vé
doi séng quoc te trong thoi ky toan cau héa ngay
cang phat trién hién nay.

Lién hé chit ché véi thuc tién cua dat nudc,
chon loc duge nhimng kinh nghiém phu hop,
chdp nhan nhimg anh hudng tich cuc, dé ra
nhimg chu truong, giai phap dé ngan chén céc
8tac dong tiéu cuc la dam bao nguyén tic wu
tién toan dién cho loi ich quéc gia

Lich sir van minh thé
gioi

Hoc phan tim hiéu khai niém lich st, van hoa,
van minh, vin hién, Phuong Déng, Phuong
T4y, phén ky lich sir, d6i tuong nghién cir,

16



Mon hoc

Ma ta/Description

phuong phap nghién ctru va tiép cén, y nghia
moén hoc...Lich st Van minh Phuong Dong:
Vian minh Ai Cép ¢b dai; Vin minh An Dg; Vin
minh Trung Hoa; Van minh Arép, Lich s Van
minh Phuong Tay: Van minh Phuong Tay cd
dai: Hy Lap va La M&; Van minh Phu'cmg Tay
Au trung dai. Khai lugc su tiép xuc, giao luu
van minh Phuong Dong va Phuong tdy thoi cd
- trung dai. Phan vin minh Ludng Ha cb dai,
Vin minh cong hiép va Van minh thé ké XX
nguodi hoc ty nghién ciru va trao d6i voi giang
vién.

X4 hoi hoc
(Fundamentals of
Sociology)

The course belongs to the knowledge block of
Social Sciences. The course content consists of
14 chapters, briefly presenting the conditions
and premise of the birth of sociology, the
history of the formation and development of
this science (from chapters 1 to 3), issues
related to sociology and sociology. basic topics
of sociology (chapters 4 to 12), majors of
sociology (chapter 13) and methods of
sociological research (chapter 14).

Subject objectives: To help students have
some theoretical knowledge, methodology,
and research methods of sociology, and at the
same time to help students understand that
society is a rich system because it includes
many problems. complexities of modern
society.

10

Vin hoa hoc (Culture
Study)

The module belongs to the knowledge block of
Social Sciences. The content of the course
includes the following contents: Methods and
objects of cultural studies; concepts of culture,
civilization, trends, and schools of culture;
methods of applying culture in economics and
tourism; undertakings and policies on culture
and culture in the new context.

Course objectives: Equip learners with
knowledge and approaches to cultural
understanding in general, as well as how to
approach specialized fields of cultural studies
in particular.

17



11

Mon hoc

Co s& van hoa Viét
Nam (Foundation of
Vietnamese Culture)

Mo ta/Description

In addition to the basic theories on culture,
culturology and locating the subject, space,
and cultural process in Vietnam, the module
includes knowledge of basic cultural elements:
cognitive culture, organizational culture,
behavioral culture of Vietnam. Module
objectives: the course aims to provide learners
of the social sciences - humanities with
background knowledge about Vietnamese
culture and culture, and at the same time guide
learners towards cultological approach when
studying literature. culture in Vietnam,
creating a basis for self-study and research or
supporting learners to study their major.

12

Kinh té hoc vi mé 1
(Principles of
Microeconomics)

Microeconomics is a branch of economics. This
course provides students with basic knowledge
of economics, including: theory of demand,
supply and market equilibrium, theory of
consumer behaviors, theory of production and
costs, firms’ behaviors in perfect competitive
and imperfect competitive markets, theory of
factors of production market. Besides verbal
explanation, this course also applies models
with assumptions as tools to analyze market
equilibrium formation, consuming decision,
input combination or output choice that
maximizes surplus, profit, revenue or
minimizes costs.

Overall, the contents of this course focus on
analyzing  and  interpreting  economic
phenomena in micro scope; also equip students
with useful tools for studying and implementing
researches in economics thoroughly

13

Ludt doanh nghiép
(Enterprise Law)

The subject belongs to the block of legal
science knowledge. The content of the course
presents the basic theories of business law and
business in the market economy from the
perspective of legal science as well as the
requirements of the business environment in
practice today in Vietnam. The course content
includes general issues of corporate law;
general regulations on enterprises; types of
enterprises such as limited liability companies,
joint stock companies, partnerships and private
enterprises, individual business households -




Mon hoe

Mo ti/Deseription

cooperatives; bankruptcy of enterprises and
cooperatives, etc.

Subject objectives: To help students grasp the
most basic knowledge of the Law in the field of
economics; have a certain understanding of the
types of businesses in the economy, the
business establishment process; legal issues in
the contract; How to resolve business disputes.

14

Ly thuyét xac suit va
thong ké tmg dung
(Probability and
Applied Statistics)

This course will introduce students to the
fundamentals of probability theory that are
necessary for statistics and econometrics.

15

Quan tri hoc
(Management)

Management provides learners the management
functions and skills to carry out all
organizational activities by grouping all
individuals’ activities toward the achievement
of mutual goals.

The course includes the definitions of
management; the roles and functions of
managers; Values of management research;
Impacts of internal and external organizational
environment on effective decision making in
organizations; Information regarded as input
data to support decision making in
organizations. The course also includes a
detailed investigation of the four basic
functions of management: planning and
decision making, organizing, leading and
motivating, and controlling.

Studying Management requires active
studying activities, including discovering a
student's own interpretation of management
related research activity, listening in class, and
interacting with teachers and classmates.
Students are required to actively participate in
all aspects of the assignment, such as group
discussion of real business cases. Equal
contribution from each group memberin
presentation and interaction to find a
solution for a business problem is expected.

Management is a comprehensive course
which suits all career pathways, not only for the
business world but also non-business fields, not
only for organizations but also for individuals,

19




Mon hoe TH Mo ta/Description

as the course objective is to aim for a successful
result.

This subject introduces participants to the
Nguyén 1y ké toan fundamental accounting information,
4 3 1 fundamentals of financial analysis and using
information accounting for users purpose, the
general accounting accepted principle.

e (Principles of

Accounting)

The subject belongs to the Humanities - Skills
block. The course content includes contents
about the steps of conducting a research,
methods of quantitative research and qualitative
research, methods of collecting information,
data and methods of data analysis for service.
research, the contents and order of content of a
research report such as a thesis, and at the same
time introduce economic research issues on
et klios hioe y macro and rnicrq aspects. lp the content
(Sicientific Research 4 31 presented, there will be dlscu§s10ns on relat_ed
Methodology) case exercises, and suggestions for topics
(essays) that can apply the method learned.

Phuong phép nghién
17

Subject objectives: Equip students with
knowledge and skills to carry out a specific
scientific research such as identifying research
problems, knowing how to conduct general
research and building research models.
research, know how to collect and analyze data,
as well as write scientific research reports.

The module belongs to the Humanities - Skills
block and is one of the soft skills that are
essential in daily life as well as in work.

Course objectives: Equip students with the most
basic knowledge and skills on teamwork to
maintain effective teamwork. At the end of the
course, students will have the ability to apply
basic theories in teamwork to reason and solve

K¥ ndng lam viéc problems arising in groups and in business.
18 | nhom (Teamwork 2 1 1 Besides, students will know how to form, build
Skills) and develop teams. In addition, students are

trained and promoted teamwork skills such as:
skills to form effective working groups, operate
groups, develop groups, lead groups, skills to
work in different groups. In addition, students
also practice some skills such as interpersonal
communication skills, presentation skills,
conflict handling skills, meeting organization
skills, etc.




1%

Mon hoce

Nghiép vu hanh chinh
van phong

Mo tia/Description

The course equips students with knowledge and
skills to plan, organize meetings, conferences
and business trips; practice time management,
information management, classification of
documents, record keeping; Know how to
handle the reception of guests and make phone
calls.

20

Triét hoc Mac-Lénin
(Principles of Marxist-
Leninist)

The subject consists of its three constituent
theoretical parts. Principles of Marxist-
Leninist includes: Dialectical materialism;
Materialistic Dialectics and Historical
Materialism; Marxist-Leninist political
economy includes: The theory of values;
Theory of surplus value and the doctrine of
monopolistic capitalism and state monopoly;
Scientific socialism includes: the mission of
the working class and the process of socialist
revolution and the economic, political and
social laws of socialism.

21

Tu twong HO Chi Minh
(Ho Chi Minh
Ideology) (*)

Giup nguoi hoc nim ving ndi dung va ban chat
cach mang, khoa hoc ctia hé thong tu tudong HO
Chi Minh.

Nim vimg phuong phép luén va tu duy d6i méi,
sang tao cua ldnh ty H6 Chi Minh.

Hiéu r6 hon vé con ngudi va su nghiép cach
mang Vi dai cua lanh tu H5 Chi Minh va qua
trinh phét trién cua cach mang Viét Nam tir
dAu thé ky XX vé sau.

22

Kinh té vi mé 1
(Principles of
Macroeconomics)

Understand the tools of macro-economic policy
of the Government to regulate and stabilize the
economy.

Apply the macroeconomics principles to solve
economicse problems and social fields of
macroeconomics

Students gain skills and consolidate:
Presentation, Foreseeing problems and
contemporary values; Issues’s Conclusion.

23

Nguyén ly thi truong
tai chinh (Introductory
Principles of Finance)

This course is intended to help students
understand issues on national financial systems,
operational principles of financial
intermediaries. This is a compulsory course
providing core knowledge to further study other
subjects such as: Money — Banking, Stock
Market, Commercial Bank, International
Finance.

21
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Mon hoc

Mo ta/Description

Microeconomics

Macroeconomics

24

Marketing can ban
(Fundamentals of
Marketing)

In order to be successful in business operations,
the primary factor which determines success
that manufacturers cannot ignore is the
customer. The customer is the key factor,
dominating all business activities and
competition. Hence, capturing the needs of
customers and finding ways to transfer the
value of the product or service to best satisfy the
needs of the customer becomes the key to the
success of business. Because of this, marketing
is increasingly asserting its role in business
operations as well as in every organization.

This course provides learners with basic
knowledge of marketing including knowledge
of needs, customer purchasing decisions,
competitors, the role of intermediaries, brand
equity, and the role of communication
activities.

25

Kinh té luong
(Econometric)

This course will introduce you the theory and
applications of econometrics analysis.

You will learn to estimate economic relations.

The course will train you to perform statistic
tests on economic hypothesis.

You will learn forecasting techniques

We will use Eviews, SPSS for data analysis.
The course will provide you with the
opportunity to improve your competence and
acquire new skills in Eviews, SPSS.

26

Hé théng thong tin
doanh nghiép
(Business information
systems)

The course is designed for the second-year
student of Economics and Management. The
course introduces how organization use
information technology to manage business
processes in the real world. The course content
focuses on how to help learners practicse on the
largest Enterprise Resource Planning, SAP
Business Suite ERP vaf SAP Business One
ERP. The content is designed for students to do
play role and learn from case study; therefore,
student can act as an employee, work at
mulinational organization, play with different
roles and join the business processes in variety
scenarios. The whole of materials, including
practice test, case studies, slides and system,

22




Mon hoc

M ta/Description

used in the course is provided by SAP through
SAP UAP program (SAP University Alliences
Program) which University of Economics and
Law is the member of.

27

Chuyén dbi sb va tri
tué nhan tao (Digital
Transformation and

Artificial Intelligence)

This module provides theoretical and practical
knowledge from the fields of Digital
Transformation and Artificial Intelligence. This
is a subject that helps students’ approach and
build a solid academic foundation for the study
of digital transformation and artificial
intelligence in the future of Industry 4.0. The
module  provides relevant background
knowledge as well as real-life situations from
businesses that have been applying digital
transformation as well as applying Artificial
Intelligence to solve professional problems in
economics, business and management, idea
generation and planning to apply digital
transformation, artificial intelligence in the
fields of economics, business and management.

28

Logic hoc (Science of
Logic)

The subject belongs to the block of informatics
knowledge - natural science. The course deals
with problems related to the science of forms
and laws of thought. The subject content
consists of three major problems: propositional
logic; predicate logic and inference.

Subject objectives: Equip students with basic
understanding of the role of logic in life as
well as learn basic forms, principles and laws
of thinking such as judgment, inference, law
cause and effect, the law of trilogy.
Knowledge of logic will facilitate learners to
apply associations in the evaluation of
economic phenomena and processes.

29

Kinh té s6
(Fundamentals of
Digital Economy)

The module equips learners with basic
theoretical issues, forms and measures of the
digital economy. Current status of applications
in certain sectors of the economy and the role of
government in the digital economy.

At the end of the module, learners need to
understand and apply basic issues of digital
economy, such as concepts, forms and
manifestations of digital economy in certain
fields. Analyze and evaluate the digital
economy through economic measurement
indicators. Apply knowledge of digital
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economy in certain fields to equip yourself
with knowledge, trends and practical
awareness.

30

Kinh té chinh tri Mac
— L& nin (Marxist-
Leninist Political
Economy)

Kinh t€ chinh tri hoc Mac — Lénin la mét trong
ba bd phén cdu thanh ciia Chu nghia Mac -
Lénin, mon hoc cung cap kién thirc co ban vé
quy ludt hinh thanh va phét trién cta san xuét
hang hod, quy luét van dong phat trién cta chu
nghia tu ban trong giai doan tu do canh tranh
va giai doan doc quyén. Tir d6, mdn hoc con
gitip ngudi hoc hiéu duge co so khach quan
cua céc chinh séch phat trién kinh té thi truong
dinh hudng xa hoi chu nghia & Viét Nam va
cac quan hé loi ich trong nén kinh té: van dé
cong nghiép hoa — hién dai héa va hdi nhap
kinh té quéc té ctia Viét Nam hién nay. Mon
hoc con gbp phan cung ¢ 1ap trudong cach
mang, nang cao nang luc tu duy khoa hoc,
phét trién nhan cach cta ngudi hoe dap ung
yéu cau cua dat nude.

31

Lich stir Pang cfng san
Viét Nam (History of
Communist Party of
Vietnam)

The module aims to provide and equip
students with basic systematic insights into the
Party's policies, especially those in the Doi
Moi era, on some basic areas of social life.

32

Hanh vi t6 chirc
(Organizational
Behavior)

Based on the foundations of management,
psychology and sociology, Organizational
Behavior provides basic knowledge which is
necessary for managers. The course helps
future managers understand the internal and
external causes and effects that lead to the
behavior of individuals and groups within the
organization. They can also learn methods to
solve some management issues related to
human resources in the organization. All
managers need these skills in order to manage
subordinates, communicate with higher
managers, and successfully manage
organizational change. These methods and
skills are very practical in Vietham when
enterprises and organizations are forced to
innovate.

33

Quan tri tai chinh
(Financial
Management)

The course examines the financial performance
of an organization through the knowledge of
time value of money, financial performance
indicators, working capital management and
long-term  capital management, thereby
maximizing operations, optimizing value and
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managing cash flow to achieve business
objectives. The course ensures that students
understand  intuitively and firmly the
underlying theories of financial management
and how to apply it in practice.

Microeconomics
Macroeconomics
Principles of Accounting

Principles of Financial Market

34

Quan tri Marketing

(Marketing
Management)

The Marketing Management Course presents
theory, the basic view of marketing
management activities. Provides learners with
knowledge about analyzing marketing
opportunities, how to segment markets and
select a target market.

Student learn about the problems of
planning marketing strategies, the knowledge
and planning skills in an action plan, and
organizing and controling how to do marketing
activities and evaluate their effctiveness.

The most appropriate learning method is
intuitive, which means that student listen
directly to the lecturer who transmits some
knowledge and experience of the course and
how to practice. Student read real cases of
Vietnamese companies, using theoretical
knowledge and offering an optimal solution.

The course helps students gain the ability
to analyze the capabilities of business and
competition on marketing.

Management

Fundamentals of Marketing

35

Hanh vi khach hang
(Consumer Behavior)

Customer behavior research is the decisive
stage in determining the consumer's needs to
help the businesses select the right target
audience and position the product/brand in the
market and select effective strategies and plans
in Marketing as well as production and
business. Studying customer behavior after the
purchase process determines the effectiveness
of customer retention strategies, customer
loyalty, and return business. The best approach
for students to gain knowledge and practice in

this subject is the method of reasoning, that is,
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students listen to the topic presentation from the
lecturer and then infer the problem to capture,
and know how to re-ask the questions to clarify
or develop the problem the lecturer presents and
practice in a real situation. This course will help
the learner to identify and assess client
psychology and behavior, learn how to learn
and research the psychology and behavior of
clients for a particular brand or product or
service; then locate the right brand, product /
service in the market, identify the right target
and potential customers. Accordingly, the
learner will apply to practical work such as
developing strategies and marketing plans in
accordance with the target psychology and
consumer behavior, as well as potential
customer segments.

With the above content, this course is not
only for those who want to study and practice
in depth customer behavior research and/or
market research, but also for everyone who is
and will be a low-level manager in business
such as label management assistant or label
leader, and reinforces background knowledge
for senior marketing managers who have not yet
seen previous versions.

Fundamentals of Marketing

36

Luat thuong mai quoc
té (Laws on
International Trades)

This course provides a basic knowledge of the
law of the WTO.

37

Luét hop déng (Laws
on Contracts)

Nhimg van dé ly luan va phép ly vé hoat dong
giao két va thuc hién hop ddng; céc quy dinh
phap luat lién quan dén céc loai hop dong khac
nhau lam co s& cho viéc phén tich, giai thich
phép luat, va giai quyét tranh chap hop dong.

38

Luét so hitu tri tué
(Intellectual Properties
Laws)

Gitip sinh vién biét va hiéu duoc vai trd cua tai
san tri tué trong nén kinh té va biét cach van
dung quy dinh ctia phap luat dé lam ting gia tri
clia tai san tri tu¢; Gitp sinh vién c6 thé sur dung
dung cac thuét ngit phap ly; Giup sinh vién ap
dung kién thirc vao viéc giai quyét tinh hudng;
HJ tro sinh vién phan tich, danh gia quy dinh
ctia phéap luét; Gitp sinh vién c6 ¥ thie va biét
cach chap hanh phap ludt va huéng dan cho
nhitng ngudi khac.
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Mén hoc gi6i thiéu nhitng vén de 1y luan
chung vé so hiru tri tué, tai san tri tug; cac
khuén khd phép lut Viét Nam va québc té ve
s¢ hiru tri tu¢ nhu, nhing ché dinh cu the vé
quyen tac gia va quyen lién quan, quyen SO
hiru cong nghlep, quyen a6i vai giong cay
trong, van dé chuyen giao quyén s hiru tri tu¢,
vén dé bao hd quyen s¢ hiru tri tug, véan de bao
vé quyen sO hitu tri tug va viée giai quyét tranh
chip vé& quyén so hitu tri tug

39

Luat canh tranh (Laws
on Competition)

Nhimg vin d& chung vé phap luit canh tranh
nghién ctru co so kinh té dinh hinh phép luét
canh tranh va cédc ndi dung co ban ctia phap luat
canh tranh nhu ddi teong 4p dung, pham vi diéu
chinh, twong quan giira phap luét canh tranh va
nhitng linh vuc phap luét khac;

Phap ludt v& hanh vi canh tranh khong lanh
manh nghién ctru nhitng phuong thirc tiép can
cua phap luat vé viéc xur Iy hanh vi canh tranh
khong lanh manh, céc quy dinh vé hanh vi nay
trong phap luét va nguyén tic xir ly;

Phap luat vé hanh vi han ché canh tranh tap
trung nghién ctru vé céc nguyen ly kinh té duge
ap dung trong phap luat dé xay dung khung
phap luat nhan dién va kiém soat quyen luc thi
truong; nghién clru cac dang hanh vi han ché
canh tranh co ban bao gom thoa thuén han ché
canh tranh, lam dung vi tri thong linh, vi tri ddc
quyén dé han ché canh tranh va tap trung kinh
té.
T tung canh tranh nghién ciru co cAu tb chire
bo may thuc thi phap ludt canh tranh va trinh tu
t tung canh tranh.

40

Chu nghia xa hoi khoa
hoc (Scientific
Socialism)

Mbn hoc trang bi cho sinh vién nhimg ni dung
co ban cua chu nghia xa hdi khoa hoc (mot
trong ba bd phan cdu thanh chi nghia Méc
Lénin). Mon hoc cling gitp cho sinh vién vén
dung nhitng tri thirc co ban vé chi nghia xa hoi
khoa hoc mdt cach sang tao nhim giai quyét
nhitng vén dé ma doi séng xa hoi cua dét nudce

41

Quan tri ngudn nhan
luc (Human Resource
Management)

The human resource is the most important
resource of any organization. This course also
helps learners understand and distinguish

clearly the difference between Human
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Management and Human Resource
Management in the enterprises. Human
resource management cannot be understood as
administrative rules or an imposed policy of
human management, rather it is finding a
relationship between the nature of work and the
ability to perform personal tasks, also for
improvement and achieving maximum
efficiency, optimized for both organization and
employees. More specifically, human resource
management in organizations is generally all
that the organization does in order to apply legal
principles for the recruitment, training and
development, evaluation and performance
management of employees, and keeps a
workforce consistent with the organization's
work requirements both qualitatively and
quantitatively (in terms of capacity and
motivation).

This course is not only for students who
desire to specialize in human resource
management, but for all who are and will
manage from low level to high level in all
enterprises and other organizations. With the
knowledge of Human Resource Management,
the managers will operate effectively all human
resources in an organization.

Management

42

Nghién ciru marketing
(Marketing Research)

Managing of information is needed for
company management. Therefore, most
managers have to find objective and timely
information to help them make right decisions
about situations that they will encounter
throughout their careers. As such, marketing
research holds an important key to the success
of any organization's marketing. This course is
a great opportunity for students to learn about
the planning process and to gather relevant,
objective, accurate and timely information.
Hence, students can understand the
expectations and real demands of the target
market. Then, it helps to make important
decisions in marketing management such as
customer segmentation, brand positioning, and
building and development marketing strategies.
Finally, for students, the marketing research
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Mo ta/Description

course will be an introductory step to helping
them decide their choice of career.

This course is not only for students who want to
study and practice in marketing research, but
for everyone who will be a marketing manager
in every organization who needs to know how
to evaluate the effectiveness of a marketing
research project. With a full view of marketing
research, managers will exploit effectively the
information sources in business.

Fundamentals of Marketing
Statistics
Management

Communications Skills in Business

43

Quan tri san xuét
(Production and
Operation
Management)

Production and Operation Management is a
field of management related to design, and
control production process and design activities
in the production of goods or service. It
involves ensuring that activities are effective in
lowest cost and highest efficiency to meet the
requirements of customers.

It involves managing the input conversion
process (materials, labor and resources) on the
outputs (goods and/ or service).

The most appropriate method of learning
is the visual method and the method of practice.
Course helps learners anticipate needs, plan
resources, and schedule production.

Management

>5

44

Quan tri du 4n déu tu
(Project Management)

The course examines issues relating to the
method of a particular project implemented,
thereby students should be able to understand
and apply in setting a complete project portfolio
for investment decisions and financing
attraction, as well as stakeholders support for
the project. It also approaches the principles and
important pieces of administrative content
needed for a project. Students will apply
knowledge of management, marketing, finance,
and cost-benefit analysis to the setting,
evaluation and management of an investment
project. In addition, students can also apply

knowledge of the course to management of
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programs and plans of project management in
order to achieve optimal effect.

Management

Financial Management

45

Ngh¢ thuat lanh dao
(Psychology of
Leadership)

On the basis of understanding human nature,
the factors that affect human psychology, and
psychological rules, learners can apply
knowledge of the skills of the leader (Style,
Power Motivation, Psychology) to the handling
of real situations in order to achieve effective
management.

Students can apply flexibly each of their
leadership skills to resolve specific situations.
Style Skills with 3 Modeling Styles:
Domineering, Democracy, and Freedom.
Power Skills with a model consisting of 3
powers: Position, Individual, and Political.
Encouraging and motivating skills with the
application of the Five-needs Theory of
Maslow: Basic, Safe, Social, Respectful, and
Expressive.

Management

46

Vin héa doanh nghiép
(Corporate Culture)

Learners will be equiped with general
knowledge of business culture, functions of
culture in business, basic elements and aspects
of corporate culture; 3 levels of corporate
culture. Learners will gain insights into cultural
characteristics of various countries via Great
Divide: Oriental and Western culultures based
on dimensions written by three research Gurus
: Geert Hofstede; Fons Trompenaars and Edgar
H Schein in these respective works:
Organizational Culture — Sofware of the Mind,
Riding the Wave of Culture and Corporate
Culture - Survival Guide .  Such dimensions
are as follows:

- Power distance Uncertainty avoidance;
Individualism-collectivism; Masculinity vs
femininity

- Universalism- particularism; specific vs
diffuse culture; status through achievement and
ascription (doing/ being); deal focus vs
relationship focus; how we relate to nature; how
we manage time...

30
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- The lecturer will analyse these
dimensions and point out their effects on
business management.

- Especially, the lecturer will relate these
issueses to the business management in Viet
Nam on each dimension.

Management

47

Quan tri chién lugc
(Strategic
Management)

Strategic management is the process of strategic
environment analysis to identify business
opportunities that are increasingly scarce in the
current time as well as to discover actively and
avoid effectively todirect and potential threats.
In addition, internal environmental analysis
helps business take advantage of the
opportunities as well as avoid the threats to
constructing the appropriate strategy within
each stage of development of the organization,
within the current phase of globalization today.
This really is the decisive stage of the existence
and development of the business organization.
How to build wvalues and the core
competitiveness for business to develop,
implement and control strategies effectively in
a competitive global stage like today? This
course will help students understand and apply
the knowledge and skills in strategic
management in the field of research and
practice after school. Course content 1is
summarized in the following sections:

L]

Introduction to the origin of the strategy,
the concepts of strategy and strategic
management as well as the role, position
and  relationship  of  strategic
management to other areas of business
activities in organization.

Meaning, role and application of vision,
mission and business objectives.

» Analysis of business environment,
internal business, and competitive
advantage to build an optimal business
strategy for businesses.

 Organizing and implementing strategies
to achieve high efficiency in
management.

31
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* Inspection activities in management,
which content should be checked and
adjustment activities after inspection.

» Exploring abilities to become successful
strategic managers in the future.

Management
Consumer Behavior

Marketing Research

Risks are present around us, in our lives as well
as in our production and business activities.
Any business, big or small scale, faces risks
because they appear everywhere, in all
production-business operations.

Therefore, risk management is an
indispensable activity of an enterprise. Good
risk management helps enterprises minimize
unexpected losses, prevent possible accidents
or minimize occupational accidents, reduce risk
management costs, and improve efficiency. The
result of production - business of enterprises
Quan trj rai ro (Risk minimizes the negative impact of risk on the
Management) stream of income in the enterprise, thereby
contributing to raising the value of enterprises.
More specifically, business risk management
helps businesses identify, analyze and measure
risk in two probability categories, and Business
risk management also provides the basics of
control - risk prevention, loss prevention and
disaster funding planning.

48

Management
Microeconomics
Macroeconomics

Financial Management

Sales are the stage that determines the
performance of the business. How to move
goods from the place of production or
distribution to consumers efficiently and
Quan tri ban hang optimally for business? How to provide
49 3 2 1 knowledge, skills and motivate a sales force to
(Sales Management) complete business goals and maintain the
stability of this force more in a competitive
business environment like today? The sales
management course will help students
understand and apply the knowledge and skills
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in the field of sales after graduation. Course
content is summarized in the following
sections:

+ History of sales, the concept of sales and
sales management as well as the role,
position and relationship of sales
management with other business activities in
organization.

+ Analysis of the sales environment, internal
sales analysis, business products, current and
future customers, the forces involved in the
sales process, distribution channels to
establish optimal sales strategies for
business.

» Implement sales plans including sales
planning, organizing and implementing this
plan into practice now.

» Motivate the sales force, improve sales skills

and set distribution channels for the
organization.

» Inspection activities in sales, the content
should be checked and adjustments after
operation checks.

Management

Fundamentals of Marketing

Quan tri thuong hi¢u

This is a course that provides students in-depth
and practical knowledge and skills about brand
building and developing activities.

In order to complete this course with good
results, besides class time, students need to self-
study and attend conferences on brands to
acquire information on the latest trends and

50 3
(Brand Management) communication technology.

This course helps students pursue
professional marketing and branding careers
after graduation.

Marketing Research
Marketing Management
Truyén théng This module aims to equip student with the
Marketing tich hop knowledge of integrated marketing
51 (Integrated Markéting 3 communication. On successful completion of
Communications) this module students will: Be able to

demonstrate a good knowledge and

33

y

"
o~
- L L

»

<

\
W A

\



Mén hoe TC LT TH Mo ti/Description

understanding of a range of marketing
communications issues in an integrated,
consumer, services, and international context as
well as basic theories related to integrated
marketing ~ communications;  Have  an
understanding of the role and relative strengths
possessed by each of the variety of media
classes, types, and vehicles available to
marketers. Through this, students are able to
analyse the creative environment and formulate
a full and reasoned media plan that contains the
identification of target markets, a set of
communications objectives, a creative strategy
and a proposed method of tracking and
evaluation.

The quality of products and services plays a
pivotal role in the growth and success of a
business; as a result, continuously assuring and
improving quality to meet the pressing demands
of customers is imperative. Many companies
now realize that in order to be more competitive
in the market, they need to take a
comprehensive and proactive approach that
encompassess a wide range of measures. One of
these is the adoption of state-of-the-art
management methods and internationally-
recognized standards to be more effective and
efficient in providing higher-quality products
Quan tri chat lugng and services for customers. Together with this
(Quality Management) trend, the need for managers and non-
managerial employees who have knowledge in
quality management becomes more evident.

The course covers critical aspects of
quality management (ie. Principles of quality
management, popular philosophy and methods
in quality manangement, international
standards in quality, TQM, improving quality
and statistical quality control tools), which will
be helpful not only for students wishing to
obtain more  specialized management
knowledge but also for people who are holding
managerial positions in businesses.
Management

32
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Moén hoc

Quan tri hanh chinh
véan phong
(Administrative Office
Management)

Mé ta/Description

The course covers the administrative work and
office administrative management functions in
the organization. Course content focuses on
planning and organizing performance,
monitoring the delivery of office administrative
services, organizing office and staff, etc.
Students will participate in the expected role of
an office manager and will be provided with the
knowledge and skills to engage in interactive
practice.

After completing this course, students
should be able to apply the knowledge they
have learned to carry out administrative work at
the units in the organizations; to engage in
leadership, and to manage administrative
activities to effectively assist completion of
your professional career in the future.

Management

54

Quan tri khoi nghiép
(Entrepreneurial
Management)

This course integrated of theory, guest
lecturers, practice and field visits will help
learners understand the nature, and initially
practice, of how to use important models,
tools, and methods for the creation of startups
and the development of innovative deals in
large organizations. In addition to
understanding the context of the contemporary
innovation and entrepreneurship world, the
startup ecosystem, design thinking and
technology trends, learners will grasp the basic
skills for entrepreneurship including: Ideation
and problem solving, idea marketing and
networking, business model building,
fundraising and divestment, marketing and
client development, company and culture
building, management manage uncertainty and
opportunity.

35

Thue tap t6t nghiép

(Internship)

The course is organized to provide intership at
organizations to help students have the
opportunities to experience the reality of the
business and management system, observe and
record

35
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changes in practice, compare and apply the
knowledge acquired from the University,
especially

provide more chances to access to business
conditions that have not been mentioned in
theories

or have not been fully updated. During the
internship, students will be guided by teachers
to learn,

analyze and evaluate theoretical problems that
are being applied in practice. At the internship
organisation, students are also managed and
guided by grassroots staff. At the end of the
internship, students are responsible for
completing the internship graduation report
under the

certification and evaluation of the internship
establishment and line manager

56

Khoéa luan tot nghiép

(Graduation Thesis)

Graduation thesis reflects knowledge, skills
and attitudes of learners through specialized
knowledge and is transformed into academic
application skills, professional skills that are
written

with strict ethical adherence. In order to write
a graduation thesis, students will be given time
to

contact the actual base for data or survey.
Then, students will work under the guidance of
their

instructors to complete the thesis. Students
must undergo a thesis defence before the
Thesis judging

panel, established by the decision of the Rector
of the University of Economics and Law
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12.1 Danh sdch giang vién co hitu

12) Danh sach ddi ngii giang vién thye hién chwong trinh

Bang 7: Danh sach gidng vién co hiru dam nhén cac hoc phin chuyén nganh
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chire vu hién tai hoc, e S dam nhi¢m
o tot nghiép  nganh
phong
25 | Huynh Thanh Tu TS, VN, | Quan tri kinh i‘iﬁ;;&;‘ﬁ l)a“h Gao
2016 doanh - P
Quan tri i a g g
5 e J g
26 Nguyén Thi Yén Ths, UK, kinh doanh Quar.l tej dyrin den tue
2016 Y (Project Management)
quoc té
) Quan tri kinh | Nghién ctru marketing
27 | Cung Thye Dinh Ths, ¥, doanh (Marketing Research)
Hanh vi khach hang
x ; Quan tri kinh | (Customer Behavior)
2 FUVE : : :
aa Nguyen Khanh Tnig Ths, NCS, | doanh Quan tri ban hang
VN (Sales Management)
’ Hé thong thong tin
A . H¢ thong doanh nghi¢p
9 v ¥
29 | He Towe Tl ey Théng tin (Business Information
System)
30 ThS, Uk, Quan tri kinh | Hanh vi t6 chire,
i Lé Thi Ha My 2016 doanh Quaén tri hoc
Truyén thong
e LA " Quan tri kinh | Marketing tich hop
2 DguyenHong Uyen Ths, UK, doanh (Integrated Marketing
2017 Communications)

12.2 Danh sdch gidang vién thinh gidang

Bang 8: Danh sach giang vién thinh giang

Ho va tén,

Co quan

SsET Chire danh  Hoce vi, nwée, Nganh, Hoe phz“ln = :
nam sinh, Nl g ol e cong tac
A = khoa hoe, nim tot chuyén du kién dam ., -
chire vu hién Z = : 2= hién tai
tai nam phong nghiép nganh nhi¢ém
Pai hoc
| | TrinNam Tién | PGS, 2013 |TS,VN,2009 |Lichsy |Di2chinhtr | Khoahoc
the gidi Xahoi &
Nhan vin
Tu tuong HO
‘ Khoa hoc Chi Minh Hoc vién
2 | Dinh Thi Bieu ThS, VN, 1996 <5 hoi (Ho Chi chinh tri
T Minh Khu vuc II
Ideology)
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Ho va tén,

Co quan

St Chire danh Hoc vi, nwée, Nganh, Hoc phan . .
nam sinh, o o % S PR cong tac
; 5 khoa hoc, nam tot chuyén du Kkién dam .. .
chire vu hién = A P i hién tai
tai nam phong nghié¢p nganh nhi¢m
Tam ly hoc
o Tam I8 bH Khoa
3 | Lé Tuyét Anh : y Nhip moén | hoe XH &
GVC.ThS oL khoa hoc NV
giao tiép
. . . E PH Khoa
¢ | Blotn s Quni | Qunht | pge st
g q q NV
Logic hoc
5 ;h‘fl“?i Dinh Phuong phép | PH Sai Gon
Satet TS nghién ctru
khoa hoc
Puong 161
) _ CM DBCSVN | Hoc vién
g |Themidi GVC.ThS ., hanh chinh
Béng Tu tudng b s T
HCM ’

Ngoai nhitng giadng vién trong nudc, trong thoi gian tdi Khoa QTKD sé& tién hanh

dam phan d€ moi cac giang vién nudce ngoai ¢ nhitng truong dai hoc 16n trén thé gigi giang

day mot s6 hoc phan chuyén nganh, ciing nhu chia sé cac van dé kinh doanh toan cau hién

nay, nham gihp sinh vién tim hiéu sdu va bao quat cac van dé kinh doanh.

Khoa QTKD s& hop tac vdi cac ddi tac trong nude nhu Trudng Dai hoc Kinh té Thanh

phé Ho Chi Minh, Truong Pai hoc Céan Tho, Truong Pai hoc Nha Trang dé cung chia sé

giang vién quoc té, dam bao chat lugng va chi phi hgp ly. Cac doi tdc nudc ngoai co tiém

nang trao d6i giang vién dén tir Hoa Ky, Australia, Pai Loan.

12.3. Danh sdch cé vian hoc tip

Bang 9: Danh sach ¢ vin hoc tap

Chire danh IR 5 Vi tri cong R
KB b vi Chuyén nganh thc Ghi chu
Phan Dinh Quan tri Kinh e b
1 Ouyén TS doanh Giang vién
X M L Ths, PhD Quan trj Kinh
2 D6 Duc Kha Gridpit donnli Giang vién
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Chiwre danh
KH, hoc vi

Chuyén nganh

Vi tri cong

tac

Ghi chu

3 |'Trn Thi ¥ Nhi | Ths,Ncs | Quan tri Kinh Ging vién
doanh
Vo Thi Ngoc Quan tri Kinh . -
-+ Trinh Ths, NCS doanh Giang vién
5 Nguyen Khanh Ths, NCS Quan tri Kinh Gidng vién
Trung doanh
6 T'r::m Thi Hong PhD Quan tri Kinh Giding vién
Lién doanh
Nguyén Thi Quan tri Kinh . -
7 Minh Chau Ths, NCS Al Giang vién
Nguyén Thi Quan tri Kinh e
8 Kim Oanh Ths, NCS doanh Giang vién
Nguyén Thi Tai chinh Ngan s n
9 Binh Minh Ths . Giang vién
Nguyén Thi Quan tri Kinh " s
10 Héng Gém Ths doanh Giang vién
Mai Thu Quan tri Kinh “ n
11 Phwong Ths, NCS doaich Giang vién
Hoang Poan Tai chinh Ngéan o5 s
12 Phizcmg Thilo Ths hing Giang vién
Nguyén Minh Quan tri Kinh . -
13 Thoai Ths doanh Giang vién
Nguyén Hoang Quan trj Kinh b g
14 Digm Hiong Ths Joanis Giang vién
PhD
Diang Ngoc Quan tri Kinh - - student in
15 Bich Ths, NCS doanh Giang vién Wipnee:
15/9/2016
Cung Thuc Quan tri Kinh - -
16 Linh Ths doanh Giang vién
Phung Thanh Quan tri Kinh . o
17 Binh TS ol Giang vién
Nguyén Thi Quan tri Kinh e
e Yén g doanh Quéc té Sigg e
Vii Thi Hong Quén tri Kinh .
19 Nigo Ths Al Giang vién
20 |LéThiHAMy |ThS i Giang vién
‘ doanh
)1 Nglﬂlyen Hong Ths Quan tri Kinh Gihng vidn
Uyén doanh
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13) Co so vat chat phuc vu hoc tip

13.1 Phong hoc, phong thi nghiém, trang thiét bi

Truong Pai hoc Kinh té-Luat nim trong khudn vién rong 17.3 ha, thudéc mdt Quén
ngoai thanh phia Pong Bic TP.HCM. Hoat dong day va hoc, cling nhu bd may quan ly,
hé trg hoc tap dugc bd tri trong toa nha 9 té.ng. Nha truong UEL c6 mot hé théng thu vién
riéng va ding chung trong mot hé théng Ién hon 1a Thu vién Trung tim VNU-HCM, mot
khu thé thao, mot khu trung tdm sinh vién, quan an ty phuc vu va phong kham chira bénh.

Trong tda nha chung, c6 mot giang dudng chung hién dai dién tich 923 m? va stc
chira 540 chd ngdi. Hé thong phong hoc duoc thiét ké véi cac qui md khac nhau gdm: 30,
45, 60, 70 va 120 chd ngdi. Giang duong va phong hoc dap g day du tat ca nhu cdu hoc
va day; du cac loai qui mé 16p va phu hgp cho cac mon hoc tu chon va bt bude (Bang 19).
Tat ca phong hoc dugc trang bi projector, micro khong day, hé théng 4m thanh, bang viét
va but 16ng, hé thong chiéu sang, quat trdn va nhing thiét bi hd tro khéc

Ngoai ra, dé phuc vu giang day ngoai ngit, truong c6 con duoc trang bi cac thiét bi
chuyén dung nhu 46 may vi tinh két n6i mang LAN, 92 tai nghe, 2 may chiéu. Toan bd

cong tac bao tri va phat trién co so ha tang thudc quan 1y ctia phong Quan trj thiét b.
Bang 10: Phong hoc, gidng dwong, trang thiét bi hd tro giang day

So
lwong

Mo ta phong hoc

Tén cua phong hoc

Giang dudng (c6 may diéu hoa) s "
1 ¢6 stre chira 500 chd 1 Glang Wiy &
Phong hoc (gén quat), chia ra: 27
o, . x 209, 310, 312, 407, 410, 512, 515, 604, 608,
) Co strc chira 130 cho 15 611, 7-1, 704, 708, 710, §-1.
. . x 208, 309, 311, 408, 409, 513, 514, 609, 610,
Cé stre chira 70 cho 12 709. 711. 810.
Phong hoc (c6 may diéu hoa), 1
chia ra:
: C6 strc chira 60 chd 04 401, 402, 501, 511.
C6 stre chira 30 chd 07 801, 802, 806, 807, 811, 812, 813.




Mo ta phong hoc I'én cua phong hoe

lwgng

4 Phong Lab ctia Trung tdm 1
Nghién ctru Kinh té Tai chinh
5 | Phong Bi Lab 1

Ngudn: Phong Quan trj co s& vat chét (2017).

Trong giai doan 2017-2022, Trudng sé tiép tuc dau tu xdy dung 2 toa nha cho khu
nha hoc thuit va mot khu thé thao da chuc nidng, riéng vao thang 9 nam 2017, UEL sé
khanh thanh thém mot toa nha hoc tap 6 ting. Diéu nay s& tao nhirng diéu kién t6t hon cho
qua trinh hoc va cho nhirng hoat dong ngoai khda cua sinh vién.

Téng sb phong hoc chit lugng cao gdm 24 phong: A401, A402, A501, A604, A701,
A702, A704, A801, A802, A803, A804, AB06, AB07, A811, A812, A813, A901, A902,
B501, B502, B503, B504, B505, B506 dugc két ndi internet tdc do cao voi ddy di céc thiét
bi hién dai nhu may lanh trung tdm Mitsubishi, may chiéu c6 do6 nét cao, bang tur, Flipchart,
hé théng 4m thanh chuén cho giang day va hoc tap, dap tmg day du nhu cau cho chuong
trinh chit lugng cao hién nay.

Nam 2017, trudong Dai hoc Kinh té - Luat dua vao hoat dong toa nha KTL.B1 véi
két cdu phong hoc dang khong gian mo, tuy nhién nha trudng da chi dong cai tao khu vyc
tdng 5 cua toa nha thanh phong hoc trang bi may lanh véi cac phuong tién hoc tap giang
day hién dai dap ing yéu ciu vé co sé vat chét dbi voi chuwong trinh chat lugng cao, ning
téng sé phong hoc chét lugng cao 1én 24 phong, ting 05 phong so véi trude day.

Trudong con dau tu hoan thién toan bd Wifi mién phi véi duong truyén Fiber, hé
théng thu vién khoang 120 chd & phong hoc Hoa Sen va thu vién 1iu 2 véi tong dién tich
740 m2 san...cung cac trang thiét bi phin cirng nhu méay chu, hé thong luu tri, sao luu dix
liéu... Sinh vién cia Chuong trinh chét lugng cao duge uu tién st dung phong may tinh,
cac phong thuc hanh md phong va dugc trang bi phong tu hoc. Sinh vién cia Chuong trinh
chét lugng cao ciing duge hd trg chd & trong ky tic xa cia PHQG-HCM.

Ngoai ra, chuong trinh chét lugng cao c6 thé str dung chung hé théng co s& vat chét
ctiia PH Kinh té - Luat nhu cac phong hoc con lai, cac hoi truong 16n, cac phong thuc hanh,
phong mo6 phong, phong hoc da phuong tién, sdn bong chuyén, cau 16ng, bong rd cia

Truong.
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Nhu vay, co s¢ vat chat cia Truong hoan toan dap ing dugce nhu cau ngay cang

tang ctia chuwong trinh chat luong cao.

Béng 11. Phong thi nghiém, co sé thwe hanh va trang thiét bi phuc vu thi nghiém,

Tén phong thi

thue hanh

Danh muc trang thiét bi chinh

nghiém, Dién hé tro' thi nghiém, thuce hanh
xuwong, tram tich : Sé Phuc vu hoc
trai, co' so (m2) Tén thiét bi i phan
thue hanh png
Mady tinh 90
My chiéu 02
Man chiéu 02
May lanh 04 Trang bi co s¢
Phong thye Ban 90 vét chit nhdm
1 hanh ngo:cli ngif 200m2 | Ghé 90 nang cao chat
) Micro 04 lugng day va
Headphone 90 hoc ngoai ngf.
Phan mém Lab ngoai
ngit va gido trinh tich 02
hop Sanako
May tinh 90
May chiéu 02
Man chiéu 02 N"jng cao tin
) May lanh 04 hoc vén phong,
2 | PROne e | hoom) [ Ban 90 tin hoc chuyén
‘ Gheé 90 nganh Quan tri
Micro 04 kinh doanh
Headphone 90
Phan mém tin hoc 04
May tinh 51
May chiéu 02
Man chiéu 02 Hb trg sinh
Mady lanh 03 vién cadc mon
Ban 45 hoc vé hé
. Ghé 45 thong thong tin
3 |PhongBILab |100m2 (o=~ = quémgly S
Tai nghe c6 Micro 33 chuyén nganh
May in 01 quan tri kinh
May scan 01 doanh.
Hé thong hoi nghi truyén
. 01
hinh
4 200m2 | May tinh | 40
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Tén phong thi Danh muc trang thiét bi chinh

nghiém, Dién hé tro thi nghiém, thuc hanh
xuong, tram tich _ Sé Phuc vu hoc
trai, co' sé (m2) Tén thiét bi iu‘()‘no phan
thuc hanh T
Phong mo6 May chiéu 03 Thuc hanh, mé
phong thi Man chiéu 01 phong thuc té
truong tai May lanh 02 cac hoat dong
chinh Ban 45 tai chinh lién
Ghé 45 quan dén
Headphone 45 chuyén f‘g_é‘nh
Hé théng hoi nghi truyén 0 Quan tri kinh
hinh 1 doanh, thu
thap dir liu
phuc vu nghién
ctru kinh
o doanh, thuc
Tivi 01 hién céc hoat

dong hoi thao
va giang day
tir xa.

Khoa QTKD c¢6 dy kién d& xudt UEL va/hodc cac dbi tac déu tw mot Phong md
phong kinh doanh (Business Simulation Lab) dé sinh vién c6 co hoi thue hanh kinh doanh
trén cac hé thdng phan mém va mang két ndi, dong thoi thyuc tap nhitng k¥ néng quan tri

thiét thyc nhu trong mdi trudng doanh nghiép (quan tri van phong, hdi hop...)

13.2 Thw vién, gido trinh, sdach, tai licu tham khao
13.2.1 Thu vién

Thu vién truong voi co s& chinh toa lac tai nha diéu hanh va hoc tap cia Truong
(1du 2 va lau 8) va co s hai tai s6 45 Pinh Tién Hoang, phuong Bén Nghé, Quan 1.

- Téng dién tich thu vién: 940 m?trong d6 dién tich phong doc: 466 m?

- 86 chd ngdi: 550

- S6 luong may tinh ¢6 két ndi internet: 30 (19 mdy cho SV tra ciru, 11 mdy cho can
bd thu vién).

- Phin mém quan 1y thu vién: Aleph

- Thu vién dién tir (c6/khdng; da két ndi duge véi CSPT nao trong nude, ngoai

nude; SH lugng sach, gido trinh dién tir):
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+ Thu vién truong DH Kinh té - Luét: c6 thu vién dién tir, da két ndi duogc vai 01
CSDL dién tr ngoai nudc (OECD); Sé lugng sach, gido trinh dién tu: 54 ebook.

+ Két nbi: Thu vién PH Kinh té - Luét da két ndi va chia sé nguon luc thong tin véi
04 truomg Dai hoc: Dai hoc Luat Ha N¢i, Dai hoc Ludt TP.HCM, Dai hoc Ngén hang, Dai
hoc kiém sat; két ndi véi mang ludi thu vién céc truong Pai hoc ASEAN (AUNILO, link:
https://aunilosec.blog/).

Thu vién trung tim DPHQG TP.HCM: ¢6 thu vién dién tir, da két ndi duoc voi 04
CSDL dién tir trong nudce (Bo suu tap sb toan van: Sach/Bai giang/L.uan an tat ca cac chu
dé; Toan van 13 tap chi khoa hoc trong nudc tir nam 2007 dén nay; Toan bd tai liéu Khoa
hoc & Cong ngh¢ ciia Cuc KH&CN Quéc gia Viét Nam; CSDL Ebook tiéng Viét cia Nha
xuét ban Tong hop TP.HCM bao gdm: sach gido khoa, gido trinh, tir dién thudc tat ca cac
linh vuc), da két ndi duoc véi 18 CSDL dién ti ngoai nudc (ACS, ScienceDirect, Springer,
JL, MathSciNet, OECD, ProQuest, SpringerOpen, Emerald, IOP science, IGPublishing,
IEEE, MIT OCW, Nature, EEWOWW, GALE Cengage Learning, Access Engineering,

Access Science ); SO lugng séch, gido trinh dién tir: 218 ebook.

13.2.2 Danh muc gido trinh, sach chuyén khao, tap chi cua nganh dao tao

Bang 12: Danh muc gido trinh ciia nganh dao tao
(Cdc mon chuyén nganh)

Soa Nam =5 =
STT  Tén gido trinh Tén tac gia i xuit 2 dl_m,_,;lm
2 2 ban bin hoc phan
| Fundamentals of E.F. Mason, 14t CthiiE .t
Financial Brigham's,J. F. | OH: Cengage | edition, (Cotnokat
Management Houston's Learning 2016 -orporate
Finance)
Concepts in o aslE
Strategic Thomas L. 14t Srl(lin Rl glnien
2 Management and Wheelen and J. | Pearson edition, L e .
: ' 4 (Administratio
Business policy David Hunger 2015
n Strategy)
Organizational Organizational | Robbins, S. 17% Hanh vi 3
3 Behavior behavior: P., & Judge, | edition, chite
Management Pearson. T. A. 2016
4 The Corporat.e Edg.ar. H. Tossey—Bass | 2008 Van‘ 1108 doanh
culture - survival Shein nghiép
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Tén giao trinh

guide new and
revised edition

Tén tac gia

Nha xuat
ban

Nam
xuat
ban

Siwr dung cho
hoc phan

5 Human Resource G.Milkovich, Statistical 2016 Quan tri ngudn
Management & Publisher nhan luc
Marketing 6t

6 Management, 3rd | O.C. Ferrell & | USA: edition Quan tri
Ed, M.D. Hartline | Thomson. 2014 > | Marketing
Introduction to Thusaid
Leadership: Northouse, P. Ngh¢ thuat

i Oaks: Sage 2015 .

Concepts and G. Publications lanh dao
Practice Edition 4. '

Project

Management: Shtub, A., Edinburgh -
Processes Gate: Pearson Quan tri du an

8 : Bard, J. and ; 2013 3
methodologies and Globerson. S Education dau tu
Economics, 2", >=” | Limited
Marketing Tom J. Brown,

9 Research, 8 Tracy A. Suter; | Cengage 2014 Nghién ciru
Edition. GilBert A. Learning. marketing

Churchill
Consumer
Behavior: Buying, . . Ty
10 Having and Being, Mighasl K Pearson Eds, | 2016 Hanh Y Jemitis
th Solomon hang
12" Ed
Strategic Brand
Management:
Building, Quan tri

11 Measuring. and Keller, K. L. Pearson. 2012 throng hiéu
Managing Brand
Equity
II\l/lIzi[;:attiid DgFaiFicEion Quan trj truyén

12 & & Amanda Prentice Hall. | 2007 it i
Communications . thong

Broderick
Management
Information i an&iiP. Hé théng thong

13 | System: Managing | it g PrenticeHall | 2016 | tin doanh

the Digital firm, enneth C. nghiép
Laudon '

15t Bq.
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STT

Tén gido trinh

Tén tac gia

Nha xuat
ban

Nam
xuat
ban

Siwr dung cho
hoc phan

Principles of Risk | Rejda, G. E. p
14 | Management and and M. carson 2016 Quan tri rui ro
Education. ‘ '
Insurance, McNamara
15 Cperations Greasley, A Wiley 2013 Qu;an tr} san
Management i - xuat
Sales Management: | Cron, W. L. i1 51 b
16 | Concepts and and T, E. Wiley. 2010 ]Q‘uan S
Cases DeCarlo Wng
The Handbook for Lyz M(T
. GrawHill Inc., o i S
Quality — Quan tri chat
17 N fas " 2nd 2015 l
anagement, Edlition.dek: uong
T. and Keller,
Administrative Statistics Quan tri hanh
18 Office Mike Harvey Publishing 2005 chinh van
Management House phong

Bing 13: Danh muc sach chuyén khao, tap chi cia nganh dao tao

Tén sach chuyén

khao/tap chi

Journal of
Economics and
Business Journal of
Economics and
Business

[\

European
Economic Review

International
Journal of
Forecasting

International
Economics

Tén tac gia

Co sé dir liéu
truc luyén cua
truong:
ScienceDirect

Nha xuit
ban so, tip,
nim xuat
ban

So ban

Str dung cho
hoc phan

Quan tri
Nguon nhan
luc, Quan tri
Chién lugc,

2017 Hang quy gy
Quan tri
Marketing,
Hanh vi tiéu
dung.
; . Cac s6 Tai chinh
Hang nam oy £ .
xuat ban quoc té
< 3 Céac so Quan tri Rui
Hang nam iy
xuat ban ro
Quan tr1 Tai
. 3 Cac so chinh, Quan
Hang nam £ 3 ; o
xudt ban tri du an dau

tu
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Tén sach chuyén

Tén tac gia

Nha xuat
ban so, tap,

Swr dung cho

: : s % S6 bi 3
L khao/tap chi nam xuat o o hoc phan
bin
Inte i . L.
i 1.‘nat10na1 s Kinh té vi
Review of . " Cac so x e, 5 o a
5 . Hang nam g5 md&/Kinh te vi
Economics & xuat ban x
. mo
Finance
International Cac sb Quan tri tai
6 Review of Hang ndm <udt ban chinh / Pau tu
Financial Analysis tai chinh
International
Strategic Cac so Quan tri
7 Ha a 2 a ik
Management ang nam xudt ban Chién lugc
Review
Journal of Banking . y Céc so Quan trj Tai
8 . Hang nam Fye :
&Finance xuat ban Chinh
Journal of
9 Behavioral and 2T T—— Cac so Hanh vi
Experimental & xudt ban | Khéach hang
Economics
Journal of Cac sb Kinh té vi
10 | Economics and Hang ndm L35 md&/Kinh té vi
) xudt ban .
Business mo
1 Journal of Hineikn Cac so Quan tri tai
Empirical Finance & xudt ban | chinh
Journal of . X Kinh té vi
: : " - Cac so s £
12 | Financial Hang ndm i mo&/Kinh té vi
. xuat ban "
Economics mo
Moi quan h¢ giita
dong lyc lam viée 2016, Nxb
va su hai long con ; Pai hoc uan tri
cn F’g?Og Pham Dtrc e . Q % e
13 | viéc cua can bo, Chinh quoc gla Nguon nhan
cong chuc ¢ Viét TP.H6 Chi Iuc
Nam. Minh.
Journal of Céc sb Kinh té vi
14 | economic UEH Hang ndm 2. 2 g md/Kinh té vi
xuat ban A
development mo
North Ryde,
Jones, G., Y
Contemporary NSW. o
- th George, J., Quan tri hoc
15 | Management (4 McGraw- 2016 s s
" Barrett, M. & : can ban
edition). Honie. B Hill
g b Australia.
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Tén sach chuyén

Tén tic gia

Nha xuat
ban so, tap,

Swr dung cho

ol khao/tap chi nam xuat 0 s hoc phin
ban
Oreanizational McShane, S., McGraw-
- e i & Von Glinow, | Hill 2014
M. A. Education.
Organizational Hanh vi to
behavior: integrati Tosenh E New York: chirc
17 | ng individuals, OSepH B Routledge | 2011
Champoux =
groups, and
organizations (4™)
The Psychology of Ashleigh M
18 | People in == Pearson 2012 o
" and Mansi A Quan tri
Organisation AT
: . nguon nhan
International . =
Human Resource Briscoe D.R, o
19 d Schuler R.S Routledge 2009
Management 3
o and Claus L
edition
Strategic
Management and Wheelen, TL .
A8 Business Policy, & Hunger, JD walep 2010 Quan tri chién
12t ed. luge
21 Compelitive NSW, Porter Free press ME 1985
advantage
22 Operations Slack, N., et al. | Pearson 2013 s
Management Quan tri san
Service Operations Edward xuat
23 | Management: The | Parker, D. Elgar 2012
Total Experience Publishing.
Fundamentals of
Enterprise Risk
Management: How
24 | Top Companies Hampton, J. J. | AMACOM. | 2014
Assess Risk,
Manage Exposure,
and Seize .
Opportunity, Quan tri rai ro
The Essentials of . McGraw-
25 | Risk Management, ;’erUhy" VL Hill 2013
Second Edition, ' Education.
Risk ma_nagement: Walter V.
foundations for a ; B Hoboken,
26 _— ; Bud" Haslett, : 2010
changing financial I editor N.J.: Wiley

world

50




Tén sach chuyén

khao/tap chi

Tén tac gia

Nha xuat
bén s, tap,
nim xuit
ban

So6 ban

Swr dung cho
hoc phan

Risk management: | M. A. H. Cambridge
27 | value at risk and Dempster and | University 2002
beyond H. K. Moffatt | Press
Project
Management: A Meredith J.R. | Asia: John
28 | Managerial and Mantel, Wiley & 2008
Approach. S.J., Sons.
UK:
The management . Thomas
o of projects. Wl B Telford L
Publishing.
Project Quan tri du an
management: . _ dau tu
30 | achieving Jeiltey K. Harlow: 2013
2 Pinto Pearson
competitive
advantage 3"
Project
management: a Hoboken,
31 SYSICIIS Spp roah Harold Kerzner N".I': Y 2013
to planning, Wiley &
scheduling, and Sons, Inc
controlling
Fundamentals of Ross, Me Graw-
32 | Corporate Finanace | Westerfield Hill
10t and Jordan
. Brealey, Mc Graw-
33 | Corporate Finance Myers, Allen Hill 2006
Fundamentals of Tuttithan. Ret Harlow: i eas
Peter Quan trj tai
34 | corporate finance, Pearson 2015 :
3rd DeMarzo, B chinh
Jarrad Harford
- . New Delhi:
Financial New Age
management: text | Ca. C. Rama &
35 International | 2008
cum suggested Gopal
answers W) L,
Publishers
Selling and Sales T S
36 | Management, Jobber, D. and | propiice 2009 Quan tr} ban
G. Lancaster Hall hang
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Tén sach chuyén

Tén tac gia

Nha xuat
ban so, tap,

Sur dung cho

i khao/tap chi nam xuat pesien hoc phén
ban
Financial
Times.
The Journal of New York
37 | Personal Selling & | Taylor &
Sales Management. | Francis
Sales Management | Mumbai
38 with Personal [I{ldla]: S.A 2009
Selling - Himalaya Pub. | Chunawalla
Salesmanship House
Princples of
Information Ra]ph M. Stair,
39 | Systems, A Greoge W. 2010.
Managerial Reynolds,
Approach, oth
Principles of Ralph Stair, )
hising George London: H¢ thong
usiness :
40 |. . Reynolds and Cengage 2008 thong tin
information . 5 s
; Thomas Learning doanh nghiép
SyBIeIms Chesney
Principles of
information Ralph M. Stair, | Cambridge,
41 |systems: a George W. Mass: 1998
managerial Reynolds London
approach (3™)
Document of [SO
42 19000, 9001,
HACCP. Quan tri chat
Introduction to lugng
Statistical Quality | Douglas C. NXB 1ok o
43 0 Wiley &
Control (6 Montgomery,
... Sons, Inc.
edition),
Basic Marketing: A | Perreault, WD
44 | global managerial | & McCarthy, 2005
approach 15%7 EJ Marketing cin
. McColl- ban
45 Market'mg. A Kennedy, J, Nelson 2000
strategic apporach Kiel G

Lh
ro




TT

Tén sach chuyén
khao/tap chi

Why we buy, The
Science of Shoping
— Updated and

Tén tac gia

Nha xuat
bén s, tap,
nim xuat
ban

So ban

Swr dung cho
hoc phan

46 | Revised for the Paco Underhill | Pearson Eds | 2008
Internet, the Global
Consumer, and
Beyond, . : >
Hanh vi nguoi
Leon G. _ A aa
Schiffiman Harlow; tiéu dung
47 | Consumer behavior ’ Boston: 2015
\BNepN Pearson
Wisenblit
Consumer
48 behavior: buying, | olomon, Harlow: 2015
having, and being, | Michael R. Pearson
11 th
How to prepare a
49 | Marketing Plan, 5th e Gower. 1998
ik M. Thomas
Edition
Niatkatis Lausanne,
50 | U Sheehan, Brian | Switzerland: | 2011 Quién tri
& AVA Pub Marketing
Marketing
51 management: a Pingali London: 2010
decision-making Venugopal SAGE
approach
Brand
-~ | Management: Heding, T., et
52 Reswarch, Theory al Routledge. | 2016
and Practice Quan tri
Brand Hoboken, thuong hiéu
management: . N.J.: John
% lessons from real- Mainak B, Wiley & 2
world marketing. Sons
Advertising and
Promotion — An George E.
- ‘ McGraw-
54 | integrated Belch, Michael | o 2007 o
communications A. Belch Qua? tn
; truyén thong
perspective
Integrated Robyn
2 Marketing Blakeman S0
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Tén sach chuyén

Tén tic gia

Nha xuat
ban so, tap,

Swr dung cho

X khao/tap chi nam xuat S0 bin hoc phz‘“m
ban
Communication:
Creative Strategy
from Idea to
Implementation
Exploring Wiliam G.
. Zikmund,
Marketing Donald S.
= Oklahoma Tull and
Research, 10t State ull' and Del
56 . . . I. 2010
Edition. Cengage University; .
. ; Hawkins.Ma
Learning. Barry J. Babin, tketing .
Louisiana Tech Nghién ciru
University marketing
Research Publishing
Measurement and Company &
57 | Method, Fouth Collier
Edition.Macmillan Macmillan
Publishers.
Leadership: Theory
.p Northouse, P. | Sage
58 | and Practice. s 2013
e G Publications " = -
Tam ly nghé
Leadership McGraw- thuat lanh dao
59 | Communication: Barrett, D. Hill Higher | 2013
Fourth Edition, Education.
Culture and
organization- . McGraw- Vin hoa
o0 software of the Creert Hotseds Hill. el doanh nghié¢p
mind.

14) Huéng dén thue hién chwong trinh:

Trén co s& nhitng Qui dinh chung Bo Gido duc va Pao tao, cia Pai hoc quéc gia

TP.Hb Chi Minh, Chuong trinh dao tao cir nhan Quan tri kinh doanh theo Hé dao tao Tin

chi ctia Truong Pai hoc Kinh té - Luét duoc xdy dung cin cir vao muc tiéu cu thé, diéu

kién thuc té cta Truong, cac hoc phin thude khéi kién thirc gido duc dai cuong va khéi

kién thirc chuyén nghi¢p dugc thuc hién trong 8 hoc ky (bdn nam).

thong, khoa hoc, dap img nhu cau xa héi.

Chuong trinh dugc x4y dung trén cac nguyén tic nhat dinh dé dam bao tinh lién

wh
~




Céc giang vién phai tuan thi theo diing yéu cau cta chuong trinh.

Céc mon phai dugc thuc hién giang day ding theo thi tu da ghi theo tirmg hoc ky,
theo diing yéu cau mén tién quyét, mon trude, mon sau, mon song hanh. Khong don vi ndo
dugc tur ¥ thay doi néu khong thong qua Hoi ddng khoa hoc.

Viéc thyuc hién dao tao theo chuong trinh nay phai tudn thi Quy ché vé dao tao theo
hoc ché tin chi cua Pai hoc Quéc gia TP.HCM. Sau khi két thuc khoéa hoc, néu hoan thanh
dt s6 lugng tin chi va dugc cong nhan tdt nghiép, ngudi hoe duge cap bing t6t nghiép dai
hoc bac Cir nhan.

Chuong trinh dao tao s& dugc diéu chinh cho phit hop véi su phat trién ctia nganh

va thuc tién.

KHOA QUAN TRI KINH DOANH
PHO TRUONG KHOA PHU TRACH

e

7

TS. Huynh Thanh T4

HIEU TRUONG
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