PAI HQC QUOC GIA TP. HO CHI MINH
TRUONG PAI HQC KINH TE - LUAT

CHUONG TRINH PAO TAO
TRINH PQ PAI HOC

TEN CHUONG TRINH
MARKETING CHAT LUQNG CAO BANG TIENG ANH
MA NGANH PAO TAO: 7340115

TP. H6 Chi Minh, thang 8 nim 2021







PAI HOC QUOC GIA TP.HCM CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PAI HQC KINH TE - LUAT Doc lap - T do - Hanh phiic

CHUONG TRINH GIAO DUC PAI HQC
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1) THONG TIN CHUNG VE CHUONG TRINH PAO TAO

e Tén chuong trinh: MARKETING CHAT LUQNG CAO BANG TIENG ANH
Trinh d¢ dao tao: PAI HQC

Nganh dao tao: MARKETING

M3 nganh dao tao: 7340115

Loai hinh dao tao: CHINH QUI TAP TRUNG

Thoi gian dao tao: 4 ndm

2) MUC TIEU PAO TAO
2.1) Muc tiéu chung

Muc tiéu cua Chuong trinh dao tao cir nhan Marketing chét lugng cao bfmg tiéng Anh cua
trudong Dai hoc Kinh té-Luat, PDHQG-HCM la cung cip cho ngudi hoc nhing kién thirc téng quat
trong cac linh vuc khoa hoc co ban, ty nhién, xa hdi va nhan vin va chuyén nganh marketing gitp
ho ¢6 tu duy hé thong logic, kha ning chuyén tai kién thirc thanh nhitng k¥ ning nghé nghiép, td chét
c4 nhan, k¥ nang nghién ciru, phan tich, phan bién va tu van chinh sach, k¥ ning giao tiép va thiét
lap nhitng mdi quan hé thanh cong trong céc linh vuc quan ly va marketing. Pong thoi, gitp nguoi
hoc xdy dung nhitng phdm chat c4 nhan va dao dirc nghé nghiép, c6 kha ning thiét ké, van hanh va
quan ly cac y tuong kinh doanh va marketing tai cac khu vyc cong va tu nhan trong méi trudong lam
viéc qudc té co tinh toan cau.

Két qua hoc tdp mong doi clia Chuong trinh dao tao cir nhdn Marketing trong truong Pai hoc
Kinh té-Luat, PHQG-HCM duoc xdy dung & cip do 3, bao gdm céc khia canh chi tiét va cu thé: kién
thirc co ban va lap luan nganh, k¥ ning chuyén mén va t chét ca nhan, k¥ ning giao tiép va lam viéc
nhém, ciing nhu phdm chét ca nhan va dao dirc nghé nghiép hudng t&i muc tiéu hoc tap sudt doi cho
ngudi hoc.

Trén co s& d6, sinh vién t6t nghiép c6 kha ning sing tao cdc y tuong vé kinh doanh



(conceiving — C), trién khai xdy dung cac phuong 4n, du an trong kinh doanh va marketing (design
— D), va t6 chirc thuc hién cc phuong 4n, du 4n d6 (implement — I, cling nhu anh gia cac phuong
an, du an, chinh sach vé kinh doanh va marketing (evaluate — E) dat trong cac boi canh vé xa hoi va
ngoai canh, bdi canh vé doanh nghiép va linh virc kinh doanh cu thé. Cac nang luc cé duge tir Chuong
trinh dao tao cir nhan Marketing dat chuén quéc té gitip nguoi hoc 6 thé van dung linh hoat véo thuc
tién doi séng trong moi trudng san xudt va kinh doanh mang tinh toan ciu, goi tit 1a C-D-I-E.

2.2) Muc tiéu cu thé

Muc tiéu cu thé ctia Chuong trinh dao tao nhim trang bi cho ngudi hoc kién thire, k§ ning
va nang lyc sau:

1. Kién thitc va lap lugn nganh

1.1. C6 kién thirc todn va khoa hoc co ban (khoa hoc Tu nhién, X hoi va Nhan vin)

1.2. C6 kién thirc co so trong linh vuc kinh té va kinh doanh

1.3. C6 kién thirc chuyén nganh marketing

2. Ky ndng, pham chdt cé nhan va nghé nghiép

2.1. C6 ky nang lap luan, phén tich va giai quyét van dé
2.2. C6 k¥ nang 1ap ké hoach va thyc hién chinh sach kinh doanh va marketing
2.3. C6 tu duy tAm hé thong

2.4. Co thai dg, tu tuong va hoc tap

2.5. C6 dao duc, cong bf‘mg va cdc trach nhiém xa hoi
3. Ky nang lam viéc nhém va giao tiép

3.1. C6 k¥ ning lam viéc nhém

3.2. C6 k¥ nang giao tiép

3.3. C6 k¥ ning giao tiép bing ngoai ngit

4. Nang lvc thic hanh nghé nghiép

4.1. Cé nang luyc nhan thic trong bdi canh x4 hoi

4.2. C6 nang luc thuc hanh trong bdi canh doanh nghiép, kinh doanh va marketing
4.3. C6 néng luc khai nghiép

3) CO HOI NGHE NGHIEP, VI TRi VA KHA NANG LAM VIEC SAU KHI TOT
NGHIEP

Chuong trinh dugc thuc hién bdi Khoa Quan trj kinh doanh — Truong dai hoc Kinh té - Luat.
Chuong trinh duge giang day bing tiéng Anh (trir mt s6 mén co ban va ky nang). Déi ngii giang
vién cia chuong trinh la nhirng ngudi ¢6 kinh nghiém, chuyén mon siu, dugc dao tao tir cac truong
dai hoc tién tién trén thé giGi va trong nudc. Hé thdng gido trinh, tai liéu tham khao va trang thiét bi

hoc tap, phong hoc, giang dudng hién dai, dat chuén qudc té.



Trong thoi gian cho phép hoc tai Trudng, cin cir vao két qua hoc tap va yéu ciu dam bao t6i
thidu téng sé tin chi chuong trinh Chit luong cao, sinh vién dugc xét cong nhén tét nghiép va cip
bing theo quy ché dao tao. Thong tin vé& nganh Chét lugng cao sinh vién theo hoc va sé mon dugce
hoc bing tiéng Anh s& dugc thé hién trong bang diém tdt nghiép. Sinh vién da dang ky hoc chuong
trinh Chat lugng cao nhung hét thoi gian cho phép hoc tai Truong ma chua du diéu kién t6t nghiép,

duoc cép gidy ching nhén két qua hoc tip ctia cdc mon da hoc trong chuong trinh dao tao.

Sau khi t6t nghiép, ctr nhan chét luong cao Marketing c6 thé 1am viéc trong méi truomg kinh
doanh toan cdu véi su canh tranh cao, kha ning thich img véi cong viéc nhanh chéng nhér c6 kién
thirc hién dai vé Kinh té hoc, Quan tri hoc, Marketing va Kinh doanh, trinh d¢ Tiéng Anh thong thao,
k¥ nang danh gid, xir Iy cac van dé cua nén kinh té thé giéi va quan hé kinh doanh hién dai. Sinh vién
t6t nghiép c6 thé 1am viéc trong céc cong s ciia Nha nudc, cac truong dai hoc va vién nghién cir,
doanh nghiép, céc tb chirc kinh doanh. Ngoai ra, sinh vién con c6 thé tu tb chirc cac hoat dong kinh

doanh, 1ap than, lap nghiép hoc tiép tuc hoc tip & nhimg bac hoc cao hon.

Pinh huéng nghé nghiép cua sinh vién chwong trinh chét luong cao nganh Marketing gdm 3

nhém nghé nghiép chinh:

Nhom 1: Chuyén vién phén tich, du bso, tw van chinh sich hodic chuyén gia cao cip trong
linh vire Marketing. Nhirg chuyén vién c6 kién thirc va dam mé Marketing, trong twong lai s& 1a
chuyén Marketing cao cap trong céc doanh nghiép & cdc vi tri c6 lién quan dén Marketing va Kinh
doanh. Nhimg chuyén vién cao cdp nay c6 kha ning thich img trong bdi canh cong viée c6 tinh canh
tranh cao, ¢6 du nang luc 1am viée tai cc td chire, cac doanh nghiép, c6 kha nang hoach dinh, diéu
hanh, t6 chirc thuc hién va quan ly cac du 4n Marketing; ¢6 du ning lyc dam nhén céc chirc vu ldnh
dao tir cip phong, ban trong t chirc, ciing nhu céc chuong trinh, dy 4n thudc céc doanh nghiép, cac
t6 chirc kinh té, t6 chirc ctia Chinh phu va phi chinh phu ca ¢ trong va ngoai nudc. Nhitng chuyén
vién ndy sé& hoat dong trong cac linh vuc ciia Marketing nhu sau:

- Linh vuc quan tri thuong hi€u va quan tri chién lugc (Brand Management, Strategic
Marketing): Chuyén vién hay trg ly phu trach cic hoat dong quan trj thuong hi¢u, quan tri
chién lugec Marketing, chién lugc san phdm (Marketing Executive, Assistant Brand
Manager, Assistant Group Brand Manager, Strategic Marketing Supervisor,...) trong céc
DN thudc moi thanh phén kinh té.

- Linh vuc quang céo va quan hé cong chiing (Advertising va Public Relations): Hoat dong
trong cac cong ty truyén thong, cic cong ty quang céo, cac td chirc c¢é lién quan dén hoat
ddng quang cdo nhu truyén hinh, bdo chi (PR Executive, PR Supervisor, Trade Marketing
Executive, Media Coordinator, Account Executive,...).



- Linh vuc dich vu chdm soc khach hang (Customer services): Hoat dong trong cdc bd phan
phu trach cham séc khach hang, quan Iy ngan hang khach hang (CRM), dé ra céc chién
lwge dé 1am hai long khach hang (Customer Relationship Executive, Assistant Cusomter
Relationship Manager,...).

- Linh vuc nghién cru va phét trién thi truomg (Research and Development): Hoat dong
trong bo phan nghién ciru va phat trién thi truong, san pham cia doanh nghiép hodc trong
cdc cong ty tu van chuyén cung cap dich vy tu van phat trién thi truong (Market Analyst,
Marketing Research Supervisor,...).

- Linh vyc quan ly kénh phan phéi (Supply Chain and Distribution): Lam viéc trong cc bd
phan quan tri chudi cung tmg ciia cic doanh nghiép, cac co s& san xuét, siéu thi, cac trung
tam ché xuat (Supply Chain Admin,...).

- Linh vuc ban hang (Sales): Lam viéc tai by phan ban hang cua céc doanh nghiép thudc
moi thanh phan (Sale Executive, Sale Admin,...).

- Sau 2 ndm cong tac, vdi kién thirc vé Marketing dugc duge dao tao tot & truong DH cong
v&i trai nghiém thuc té, sinh vién tdt nghiép nganh Marketing, PH Kinh té - Luat s& nhanh chong gilr
cac vi tri quan trong nhu: quan ly thuong hiéu san pham, quan ly thuong hiéu, tro 1y giam déc
Marketing, quan ly mdt mang hoat dong Marketing hay quan |y nhém thuong hiéu san pham

Nhém 2: Chii doanh nghiép khéi nghi¢p sang tao. Khi tot nghiép sinh vién c6 thé 1a chuyén
vién c6 nang lyc, tién t6i trd thanh chuyén gia c6 trinh d9 cao, c6 ning Iuc kinh doanh va té chic
quan ly mot doanh nghiép, c6 dam mé va tinh thin sin sang khoi nghiép sang tao, trong tuong lai s&
di theo thién hudéng trd thanh nhitng chi doanh nghiép c6 tri tué va ban linh kinh doanh, ty 14p than,
lap nghiép. Sinh vién t6t nghiép chuong trinh gido duc nganh Marketing hoan toan ¢6 kha nang tu
kinh doanh tir nhitng du 4n nho, ddc biét 1a trong cac linh vuc hoat dong sau: Viét bai PR, Marketing
k¥ thuét sb, thiét ké nhan dang thuong hiéu, nghién ctru thi truong...

Nhém 3: Gidng vién va nghién ciru vién. Sau khi tot nghiép, cir nhan t6t nghiép chuong
trinh gido duc nganh Marketing c6 thé lam trg giang, tham gia hoc tap ndng cao trinh dé tai cc co
s¢ dao tao trong va ngoai nudce, hodc tién téi tro thanh cac giang vién tai cac trudong dai hoc; chuyén
vién nghién ciru tai cac trung tdm nghién ctru.

Kha ning hoc tip va nang cao trinh d9 sau khi tét nghiép:

Cir nhin nganh Marketing c¢6 thé tiép tuc hoc sau dai hoc (bdc Thac s, Tién si) thudc khéi
nganh Marketing trong nudc va ngoai nudc.

4) POI TUQNG TUYEN SINH

- Theo Quy ché tuyén sinh dai hoc, cao dang hé chinh quy ban hanh hién hanh cta B6 Gido

duc va Pao tao.



- Khdi tuyén sinh: Theo quy dinh tuyén sinh cua Truong Pai hoc Kinh té - Luat.

5) CHUAN PAU RA CUA CHUONG TRINH PAO TAO

Trinh dé ning lue

NQI DUNG CHUAN DAU RA Chovme  opons

trinh dai

: trinh CA
tra

1. KIEN THUC VA LAP LUAN NGANH
Kién thirc toan va khoa hoc co ban (khoa hoc Tu nhién,

L1 %2 hoi va Nhan vin)
L1 C6 phuong phép luén khoa hoc dé giai quyét cac van dé 45 5,0
" |kinh té va kinh doanh ’
i Co I":ién'th[rgz toan, t}méng ké va khoa hoc tu nhién dé giai o 45
™ |quyét van dé kinh té va kinh doanh ’ ’
113 C6 kién thirc khoa hoc x4 hoi va nhan vin dé giai quyét céc 4,5 45

van dé kinh té va kinh doanh s
1.2 Kién thirc co sé trong linh vue kinh té va kinh doanh
Co kién thirc vé kinh té vi md, vi md, quan tri, marketing va

- 45
.21\ inh doanh 43
C6 kién thirc tai chinh va ké toan dé giai quyét cac van dé 45
122 Iyinh té va kinh doanh 43 ’
193 C6 kién thic vé phucfng phap nghlcn clru va phan tich, xur 45 5.0
= |ly dir liéu dé giai quyét cac vén dé kinh té va kinh doanh ’ ’
1.3 Kién thirc chuyén nganh marketing »
131 Co klen thirc va kha nang tu duy hé thong trong giai quyét 45 45
- cac van dé quan tri va marketmg trong t chirc ’ ’ /e
13.2 C(),klei‘} thirc co ban vé hoach dinh, quan tri, canh tranh, san 45 45 ‘}/,/
7 [xudt, dau tu, phdn phoi va khach hang vé marketing ’ ’ 4
Co kien thire luat phéap trong kinh doanh va cdc quy tac ve
1.3.3 p 1 ix 4,5 4,5
dao dirc nghé nghiép ,
C6 kién thirc dé xay dung chién luoc, chinh sach va td chirc
1.3.4 . ; 4,5 4,5
hoat dong marketing ]
13.5. Co khci‘ néng teng dung kién thire dé hoach dinh va t6 chite 4,0 45
hoat dong kinh doanh
. KY NANG, PHAM CHAT CA NHAN VA NGHE
’ NGHIEP
2.1 K¥ ning lap ludn, phén tich va giai quyét vin dé
C6 k¥ ning nhan dang va phat hién van dé trong san xuat,
2:1:1 ; . . 4,0 4.5
kinh doanh va marketing
C6 k¥ nang phan tich, danh gia, tong hop cic van dé trong
212 | B i ; 4,5 4,5
san xuat, kinh doanh va marketing
C6 k§ nidng 1ap ké hoach va dua ra giai phap, kién nghj dé
2.1.3 |hién cac phuong 4n, du 4n trong san xuat, kinh doanh va 4,5 4,5
marketing
) K¥ ning lap ké hoach va thue hién chinh sich
' marketing




Trinh d) ning lyc

NOI DUNG CHUAN PAU RA CAOS  Clivone

trinh dai

; trinh CA
tra

C6 k¥ nang hinh thanh y tuéng, lp ké hoach t6 chirc cac hoat

22.1 k ; 4,5 5,0
dong marketing

297 Co k¥ r‘léng danh gid cac phuong 4n, du an, chinh sach vé 45 45
marketing

293 Co ky nang soan thao va dam phan hop dong trong 45 4,5
marketing

124, C'é kl:é n.:zlng nghit'?:n clru, khdm pha kién thirc dac bigtla | 45 50
céc van dé marketing.

2.3 |Tuw duy tAim hé thong

531 Cé‘tu cjuy hé th;(“’)ng ve: toan dién khi tiép can cac van dé 45 5.0
cudc song, nghé nghiép

‘ C6 kha nang sap xép nhitng van dé phat sinh, x4c dinh yéu

232 |.x A e s . st 4.5 4,5
to trong tdm va kha ning tuong tic trong hé thong

2133 Cd kha néng.phz"m tich, danh gia va chon giai phap hop ly 45 4,5
trong marketing

2.4 Thai d§, tw twrdng va hoc tap

41 Co tl}fii d@‘ vz} t%r twong san sang quyét dinh chap nhén rui 45 5,0
ro, kién tri va linh hoat

2.4.2 |Co tu duy séng tao 4,5 5,0

2.4.3 |Co thai do va kha nang hoc tdp va rén luyén subt doi 4.5 5,0

2.4.4 |Co6 kha nang quan ly thoi gian va ngudn luc ¢6 hiéu qua 4,5 5,0

2.5 |Pao dirc, cong biing va cac trach nhiém xa hji

2.5.1 |Co dao duc, liém chinh va trdch nhiém xa hoi 4.0 4,0

2.5.2 |Co6 hanh vi (g xir chuyén nghiép 4.0 4,0

2.5.3 |Biét chu dong cho twong lai va du kién cho cudc doi 4,0 4,0

2.5.4 |C6 thé tin tudng va trung thanh véi td chic 4,0 4,0

3 KY NANG LAM VIEC THEO NHOM VA GIAO TIEP

3.1 K¥ néing lam viéc nhom

3.1.1 |C6 k¥ ning hinh thanh va td chirc nhém hiéu qua 4,5 4,5

3.1.2 |Co6 k¥ nidng hoat dong nhom dat duge muc tiéu 4,5 4,5

3.1.3 |C6 k¥ nang lanh dao va phat trién nhém 4,5 4,5

3.1.4 |Co6 k¥ nidng hop tac da nganh va lién nganh 4,5 4,5

3.2 K§ ning giao tiép

3.2.1 |C6 k¥ niang thiét 13p chién lugc giao tiép 4,5 5,0

322 C,O k¥ nang Fhlet 1ap mot cau truc giao tiép hiéu qua vai doi 4.5 45
tac, khach hang . |
Co6 k¥ néng giao ti€p bang van ban va cac phuong thuc giao -

323 a2 W P i 5 ‘ 4,5 5,0
tiep khac mot cach higu qua | |




Trinh d§ nang lue
Chuong

NOI DUNG CHUAN DAU RA

Chuong

trinh dai

tra

trinh CA

394 |COKkYnanglang nghe, d6i thoai va trinh bay trudc cong 45 45
dong va khach hang
3.2.5 |C6 k¥ nang dam phén, thoa hiép va giai quyét xung dot 4,5 4,5
3.2.6 |C6 k¥ nang thiét lap cdc mbi quan hé cé hiéu qua 4,5 4,5
3.3 K niing va kha ning giao tiép bing ngoai ngir
C6 kha nang Giao tiép vin ban hiéu qua bing tiéng Anh 5.0
3.3.1 |(twong dwong IELTS 5.0) 4,0 (IELTS
6.0)
C6 kha nang giao tiép da phuong tién hiéu qua bang tiéng 5.0
3.3.2 |Anh (twong duwong IELTS 5.0) 4,0 (IELTS
6.0)

NANG LUC THUC HANH NGHE NGHIEP

4.1 Niing lyc nhan thire trong bdi canh xa hi
C6 nang luc nhan thie dugc vai trd va trach nhiém cua nha
4.1.1 : P 4,5 3,0
marketing trudc cdng dong
4.1.2 |C6 kha ning nhan thirc duoc bdi canh lich sir va van héa 4,0 4,5
4.1.3 |C6 kha ning nhan thirc dugc cac van dé va gia tri duong dai 4,0 4,5
4.1.4 |C6 kha ning phat trién mot quan diém toan cau 4,5 4,5
Cd kha nang nhén thirc dugc tinh bén virng va nhu cau phét 45 45

trlcn ben vu’ng

42 Niing lire thire hanh trong bdi canh doanh nghiép, kinh
) doanh va marketing

Tén trong sy da dang van hoa trong to chirc, vin hda dia

42.1 T 3 4,0 4,0
phuong va cong dong

42.2 |Cé kha ning quan tri xung dot loi ich trong td chire 4,0 4,0

493 ggakhé ndng thich (mg trong moi trudng lam viéc da vén 4.0 4,0

424 Co kha_néng quan tri su thay doi trong kinh doanh va 4.0 4,0
marketing

4.3 Ning luc khéi nghiép

4.3.1 |Cénang luc sdng lap va diéu hanh céc doanh nghiép 4,5 5,0

439 Co I"l’\é]’lg luc hoach dinh von va tai chinh cho cac doanh 45 5,0
nghiép

A% Co néng luc nghién ciru th} trudng, thiét ké cac san phim 45 5,0
marketing cho doanh nghiép




Trinh d¢ nang lye

NQI DUNG CHUAN PAU RA Chuomg . Cauvig

trinh dai

. trinh CA
tra

4.3.4 |C6 nang lyc marketing san phdm mot cach sang tao [ 4,5 5,0
Chii thich: *Chuin dau ra méi so véi chwong trinh dai tra

Trinh d0 nidng M6 ta
luc

0.0 ->2.0 C6 biét qua/co nghe qua
2.0 ->3.0 C6 hiéu biét ¢ thé tham gia
3.0->3.5 Cé kha nang tng dung
3.5->40 C6 kha nang phén tich
4.0->45 C¢ kha ndng tong hgp
4.5->5.0 Co6 kha nang danh gia

. A A A . -~
Quy dinh vé chuin dau ra ngoai ngir:

Chuong trinh cir nhén chét lugng cao bing tiéng Anh nganh Markeing quy dinh diéu kién tiéng
Anh déu vao & ndm hoc thir nhat tuong duong IELTS 5.0, ddu vao & nam hoc thir hai trong duong
IELTS 5.5 va chudn dau ra tuong duong IELTS 6.0.

6) QUY TRINH PAO TAO, PIEU KIEN TOT NGHIEP

Viée to chirc dao tao va quan ly dao tao dugce thuc hién theo Quy ché dao tao Pai hoc ban
hanh kém theo Quyét dinh s6 262/QD-DHQG ngay 20 thang 4 niam 2017 cta Giam déc Dai hoc
Quéc gia TP. H6 Chi Minh.

6.1) Quy trinh dao tao

Hoc ché dao tao: Theo Hé théng Tin chi

Quy trinh dao tao dugc chia lam 8 hoc ky:

- Khébi kién thirc gido duc dai cuong: hoc k¥ 1, hoc ky 2, hoc ky 3.

- Khéi kién thirc co s& khbi nganh: hoc ky 4.

- Khbi kién thirc chung nhém nganh: hoc ky 5, hoc k¥ 6.

- Khdi kién thirc chuyén nganh va b tro: hoc ky 5, hoc ky 6, hoc ky 7.

- Kién tap, thuc tap cudi khéa va Khoa ludn tét nghiép: hoc ky 7 va hoc ky 8.



Ngoai ra, Chimg chi Ngoai ngit, Ching chi Gido duc thé chét va Chimg chi Gido duc quéc
phong bt budc sinh vién phai tich lily truéc khi nhan bing t6t nghiép.

6.2) Diéu kién tot nghiép

Sinh vién duge cong nhan tt nghiép, néu hoi du cac didu kién sau day:

- Dugc cong nhan 1a sinh vién Hé chinh quy cua trudong Pai hoc Kinh té-Luat theo diing
nganh cip bang t6t nghiép;

- Hoan tht cdc mon hoc theo ding Chuong trinh gido duc quy dinh va tich liiy du sd tin chi
quy dinh ciia nganh dao tao (gdm Khoa luan tt nghiép, thi cic mon chuyén dé thém tuong duong
v6i s6 Tin chi cia Khoa luan tét nghiép), khong c6 mén hoc nao dat diém dudi 5 va c6 Diém trung
binh chung tich lity khdng dudi 5; khéng gidi han thoi gian ti thiéu, nhung t5i da khong qué 6 nam
hoc.

- Pat chuin trinh dd ngoai ngir theo quy dinh ciia PHQG-HCM va cua trudng (trlr trudng
hop céc luu hoc sinh nudc ngoai tudn theo Quy ché Cong tac ngudi nudc ngoai hoc tai Viét Nam
duoc ban hanh kém theo Quyét dinh sb 33/1999/QD-BGD&DT ngay 25 thang 8 ndm 1999 cua B
Trudng B6 GD&DT);

- Pat ching chi gido duc qudc phong va gido duc thé chét;

- Tai thoi diém xét tt nghiép, sinh vién khdng bj truy ciru trach nhiém hinh sy hodc khéng

bi ky luat tir mirc dinh chi hoc téap.
7) THANG PIEM: Str dung thang diém 10 va dugc 1am tron dén 2 chit sd thap phén

8) KHOI LUONG KIEN THUC TOAN KHOA: 120 Tin chi (khong ké phén kién
thire: ngoai ngir - 16TC, gido duc thé chit — 6 TC va gido duc qudc phong — 8TC)

, Kién | phan bé theo bit
. Klén thire gléo duc taps buéc va tu Chon
Tfla(;l Téng chuyén nghiép TgT
Hé %éo khdi | Kién e Ty chon
dao - lugng | thirc ) N Ghi chi
80 | i kién |co ban Co s& khéi T e Béit | Yéu | Bugc
thirc Toan| nganh Lo | N0RC 1 oe | cau |ligtké
) b6 | vanhom | Suyén| céc " | trong | dé lya
nginh | "EAM | HPC CTDT| chon
Khong ké
120 36 74 24 50 10 94 26 63 phd‘n kién
thirc:ngoqi
Pai ngit (16TC),
hoc 4 gido duc thé
chinh Tv 18 chat (6 TC),
yle )
iy @ | 3 | 6 20 42 8 T - erio G gube
phong (165
tiét, twong
dwong 8TC)
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9) NOI DUNG CHUONG TRINH

9.1) Khoi kién thiec co bin: 36 TC (26 TC bit bugc + 10 TC tw chon)
9.1.1) Ly lugn chinh tri: 11 tin chi

o TIN CHI
SEE | “goe TENMONHGC TONG | LY oy |GHI CHU
’ CONG | THUYET
Cic mon hoc bit buje 11
1 |GEN1007 |Triét hoc Mac — Lénin 3
2 |ECO1051  |Kinh té chinh tri Mac — Lénin | 2
3 |GENI1010 Chu nghia xd hi khoa hoc 2
4 |GEN1009 Lich sir Dang cdng san Viét 5
Nam
5 |GEN1003  |Tu tuong Hd Chi Minh 2
9.1.2) Nhan van- Ky nang: 4 tin chi
. TIN CHI
MA MON -
STT TEN MON HQC g :
HQC 0 TONG | LY | yyrn | KHAC
CONG | THUYET
Khéng c6 mén hoc bit buje
Cac mon tw chon (4 TC) 4 4
GENI1101 |Tam Iy hoc 2 2
1 GEN1102 NP&_\p mon khoa hoc giao 5 5 Chon 1
ti€p trong 3
GENI1108 |Nhan hoc dai cuong 2 2
BUSI1303 |K¥ nidng lam viéc nhom 2 2
2 Nghiép vu hanh chinh vin A
GEN1112 | BMePW 2 2 trong 2
phong
9.1.3) Khoa hoc xa hoi: 4 tin chi
TIN CHI
MA MON A A . LY
STT TEN MON HQC . :
HOC ? TONG | yyuvE | TH/IN | KHAC
CONG T
Khéng c6 mon hoc bit buje
Cac moén ty chon (4 TC) 4
1 |GEN1106 |X hoihoc 2 p.
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GENI1105 |Vin hoa hoc 2 2 Chon 1
GEN1110 |Co s& van héa Viét Nam 2 2 trong 3
GEN1103 |DPia chinh tri thé gi6i b 2
2 |GEN1104 |Quan hé quéc té 2 2 Chen 1
uan ne quoc te trong 3
GEN1109 |Lich sir van minh thé gioi 2 2
9.1.4) Khoa hoc kinh té: 9 tin chi
ME MOR TIN CHi
A A A
STT TEN MON HQC TONG | LY ]
HOC ,
G CONG | THUYET TH/TN | KHAC
Cic méon hoc bit buje (9 TC) 9 9
1 |ECO1001 |Kinhtévimd 1 3 3
2 |EC01002 |Kinh té vimé 1 3 3
3 |BUS1100 [Quan tri hoc cdn ban 3 3
9.1.5) Ngoai ngir khéng chuyén: 20 tin chi
MA TIN CHi
STT | MON TEN MON HQOC TONG LY —
HOC CONG | THUYET CHU
1 |ENG1001 |Tiéng Anh hoc thut 1 4 3 1
2 |ENG1002 |Tiéng Anh hoc thuat 2 4 3 1
3 |ENG1003 |Tiéng Anh hoc thuét 3 4 3 1
4 |ENG1004 |Tiéng Anh hoc thuat 4 4 3 1
9.1.6) Todn — Tin hoc — Khoa hoc tw nhién: 2 tin chi
TIN CHI
MA MON . A LY
STT TEN MON HQC . y
HOQC 0 TONG THUYE | TH/TN | KHAC
CONG T
Céac mon hoc tw chon (02 TC) 2 2
A A A \ , A A
i MIS1105 Chuyén doi s6 va tri tué nhén 5 ’
o Chon 1
GENI1107 |Logic hoc 2 2 trong 3
3 |ECO1060 |Kinh té s 2 2
9.1.7) Khoa hoc phap 1y: 6 tin chi
STT TEN MON HQC TIN CHi

12



MA MON TONG « ‘
HOC CONG THgYE TH/TN | KHAC
Cac mon hoc bit buje: 6 TC 6 6
1 |LAWI001 |Ly ludn nha nudce va phap luat 3 3
2 |LAWI501 |Luat doanh nghiép 3 3

i Gido duc the chat: 5 tin chi
ii Gido duc qudc phong: 165 tiét (twong tmg véi 8 tin chi)

9.2) Khoi kién thitc co' sé ciia khoi nganh va nhém nganh Kinh té va Kinh doanh: 24 tin
chi (20 TC bit bujc + 4 TC tw chon)

. TIN CHI
MA -
STT | MON TEN MON HQC TONG T;JYE TRUTR | SRR
HOQC CONG T
Cic mén hoc bit bude 24
1 IMAT1002 ij thuyét xac suat va thong ké 4
ung dung
2 |MATI001 |Toén cao cip 4
3 |ACCI1013 |Nguyén ly ké toan 4
4 |FIN1101 |Nguyén Iy thi truong tai chinh 4
5 |BUS 1200 |Marketing cdn ban 4
6 |MSI 1005 |Hé théng thong tin doanh nghiép 4 > chon |
COM 1001 |Kinh té luong 4 C

9.4) ) Khéi kién thirc chuyén nganh va bé trg: 50 TC (38 TC bit budc + 12 TC tir chon)
9.4.1) Khoi kién thirc chuyén nganh: 42 TC (36 TC bdt buéc + 6 TC e chon)

o TIN CHI
ST | MA MON A A - -
T HOC TEN MON HQC (T;gig T}%YYE AN Sﬁ’[ﬂ
Cic mon hoc bit buje 36
1 [BUS 1202 |Hanh vi khach hang 3
2 |BUS 1205 |Quan tri Marketing 3
3 |BUS 1210 |Nghién ciru Marketing 3
4 |BUS 1206 |Quan tri thuong hiéu 3
5 |BUS 1212 |Marketing dich vu 3
6 |BUS 1213 |Marketing qudc té 3
7 |BUS 1216 |Marketing k¥ thuét s6 3
8 |BUS 1224 |Truyén thong Marketing tich hop 3
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9 |BUS 1103 [Quan tri ngudn nhan luc 3
10 {BUS 1105 |Quan tri chién lugc 3
11 [BUS 1316 |Quang céo va Khuyén Mii 3
12 |BUS 1229 | Chién lugc Marketing 3
Céac mon hoc tw chon 6
1 BUS 1317 |Quan h¢ cong chiing 3 Chon 1
BUSI1300 Nghé¢ thuét lanh dao 3 trong 2
5 BUS1223 Marketing ndi dung 3 Chon 1
MIS1034  |Thuong mai dién tir (E-Commerce) 3 trong 2
9.4.2) Khoi kién thirc bé tro: 8 TC (2 TC bdt bugc + 6 TC tu chon)
. TiN CHI
ST | MA MON - A LY
TEN MON HOC TONG i GHI
T HOQC :
b CONG TH;IYE THIN| cau
Cic mon hoc bit buge 2
1 |[BUS 1318 |Phuong phap nghién ctru khoa hoc 2
Cac mon hoc ty chon 6
5 BUS 1222 Khai nghiép Marketing 3 Chon 1
BUS 1111 Quan tri tai chinh 3 trong 2
3 BUS 1102  |Hanh vi to chirc 3 Chon 1
BUSI215 Marketing cong nghiép 3 trong 2
9.3) Kién tdp, Thuc tdp tot nghigp, hoc phin chuyén mén hodc khéa ludn tot nghigp: 10
tin chi
TIN CHI
ST | MA MON A - ] y
T HOC TEN MON HOC TONG | .. =Y | TH/T | GHI
0 THUYE .
CONG T N | CHU
Cic méon hoc bit buje 6
1 [BUS 1221 |Kién tap
2 |BUS 1000 |Thuc tap
Cac mon hoc tu chon
BUS 1001 |Khéa luan tdt nghiép 4 Chon
3 [BUS 1228 |Quan trj quan hé khéach hang 2 1 1 ﬁ;c
BUS 1218 |Lap ké hoach Marketing 2 1 1 |cPTIN
Ghi chu:
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- Tét ca sinh vién déu phai di thuc tap chuyén mon cudi khoa, hoan tat bao cdo thuc tip,
tuong duong 4 TC.

- Sinh vién chon 1am Khéa luan tét nghiép hodc hoc 2 mén hoc phan chuyén mén (4 tin chi).
Khoéa ludn thyuc hién trong hoc ky 8. Khoa luan tdt nghiép sé bao vé trude Hoi déng. Cac hoc phan

chuyén mon hoc trong hoc ky 7.

10) KE HOACH GIANG DAY: Theo timg hoc ky

Loai

Tén MH MH . Tin chi
ST s bat To Thue
T oo Tiéng viét bujc/ ng Ly hanh /
(Tiéng Anh) tw con th u_\'ét Thi
chon g nghiém
Ky I1-6 TC (khong tinh TA, GDTC)
Toén cao cap Song
1 MATI1001 | (Mathematics for BB nglr 4 3 I
Business)
Tam ly hoc dai cuong Song
GENI1101 | (Principles of j i ngir 2 2
Psychology) Chon
Nhap mon khoa hoc Song 1,' :
2 GENI1102 | giao tiép (Business ik ngir 2 2 brom
Communications) 3 g
Nhén hoc dai cuong Song )
GENI1108 | (Fundamentals of TC | ngir 2 2
Anthropology) '
oz " Tién SV co
3 |EnGioor | TiéngAnhhocthugt | p | S |, [ELTS
(Academic English 1) e
sk " Tiénu SV co
4 |ENGlooz |TiepgAnhhocthugt2 pp | 40" |y [ELTS
(Academic English 2) ~=5 0
: Gido duc thé chat 1
: S (Physical Education 1) .
Ky II - 7 TC II (khéng tinh TA, GDTC)
Ly ludn nha nudc va Song
1 LAWI001 | phap luat (Theory of BB ngl 3 2 1
State and Law)
Quan hé quéc té Song
GENI1104 | (International TE ngir 2 2
Relations) ' Chon
Pia chinh trj thé gidi Song ]' :
2 GEN1103 | (International Political | TC ngir 2 2 S
Geography) , - 3 g
Lich sir vdn minh the Song
GEN1109 | gigi (The History of TC ngit 2 2
Civilizations) |




GEN1105 Vin héa hoc (Culture TC So?g
Study) ngir
X4 hoi hoc Song Chon
3 GENI1106 | (Fundamentals of TG ngit 1
Sociology) trong
Co s¢ vin hda Viét Song 3
GENI1110 | Nam (Foundation of TC ngir
Vietnamese Culture)
& & Tién SV cod
4 |EnGioos | Tiéng Anhhocthugt3 | oo | LE IELTS
(Academic English 3) ~=50
£ . Tién SV co
5 | EnGloos |Tiéng Anhhocthugtd | p | W IELTS
(Academic English 4) $=5.0
Giéo duc thé chat 2 Tiéng
6 GENIUO2 (Physical Education 2) ai Viét
Gido duc qudc phong Tiéng
7 GEN1006 | (National defence and | BB Viét
security education)
Ky Il - 21 TC
Kinh té hoc vi md 1 Tiéng
1 ECO1001 | (Principles of BB Anh
Microeconomics)
Quan tri hoc cin ban Tiéng
2 BUS 1100 | (Principles of BB Anh
Management)
Ly‘ thuyét x4c suat va Tiéng
thong ké rng dung Anh
3 | MATI00 | oy babifity sind e
Applied Statistics)
Nguyén 1y ké todn Tiéng
4 ACC1013 | (Principles of BB Anh
Accounting) ’
Luét Doanh nghiép Tiéng
# LAWI (Enterprise Law) BB Anh
Phuong phép nghién Tiéng
ctru khoa hoc Anh
6 BLa 1318 (Scientific Research BB
Methodology)
K§¥ ndng lam vigc theo Tiéng
BUS 1303 | nhém (Teamwork Te Anh % ehan
7 Skills) , i
Nghiép vu hanh chinh Tieng
GENI1112 viinphing BB Anh
KyIV-22TC
Tu tuéng H6 Chi Minh Tiéng
1 GEN1003 | (Ho Chi Minh’s BB Viét
Ideology)
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Triét hoc Mac-Lénin Tiéng
2 GENI1001 | (Principles of Marxist- | BB Viét 3
Leninist)
Kinh té vi m6 1 Tiéng
3 ECO1002 | (Principles of BB Anh 3
Macroeconomics)
Nguyén ly Marketing Tieng
4 BUS 1200 | (Fundamentals of BB Anh 3
Marketing)
Nhirng nguyén ly thi Tieng
trudng tai chinh Anh
? Etel el (Introductory Principles - ¢
of Finance)
i 1C Tiéng
Kinh té lugng
MEARIDI (Econometric) Anh = Chon
6 H& théng thong tin TC | Tiéng fmn
MSI 1005 | doanh nghiép (Business Anh 3 5 g
Information System)
Chuyén déi sd vatritu¢ | TC | Tiéng
nhén tao (Digital Anh
Lo Transformation and 2
Artificial Intelligence)
. . . A Chon
GEN1107 L0g1c hoc (Science of | TC Tiéng £
7 Logic) Anh 2
trong
Kinh té s6 TC Tiéng 3
(Fundamentals of Anh
ECO1060 | Digital Economy) 2
Ky V-19 TC
Lich sir DCSVN Tiéng
1 GEN 1002 | (History of Communist | BB Viét Z
Party of Vietnam) '
GEN 1011 | Kinh té chinh tri Mac- | BB Tieng
5 Lénin (Marxist-Leninist Viét 2
Political Economy)
Quan trj Marketing BB | Tiéng
8 BUS 1205 | (Marketing Anh 1
Management)
Nghién ctru marketing | BB Tiéng
* BUS1210 (Marketing Research) An’h 2
Hanh vi khéach hang BB Tiéng
’ RS (Consumer Behavior) Anh ‘




Quan trj ngudn nhén BB Tiéng
6 BUS 1103 | lyc (Human Resource Anh
Management) ]
Khdai nghi¢p Marketing Tiéng
BUS 1222 | (Entrepreneurship in TC Anh Chon
7 Marketing) ’ 1
Quan tri tai chinh Tieng trong
BUS 1111 | (Financial Te Anh 2
Management)
Ky VI-22TC
Chui nghia x4 hoi khoa | BB Tiéng
] QENLGLE hoc (Science Socialism) Viét
Quan tri thuong higu Tiéng
2 BUALS06 (Brand Management) BE Anh
Marketing dich vu BB Tiéng
BUS 1212 : o
3 (Service Marketing) Anh
Marketing k¥ thuit sé | BB Tiéng
BUS 1216 .. .
4 (Digital Marketing) Anh
BUS 1316 | Quang céo & Khuyén | BB Tiéng
5 mdi (Advertising and Anh
Promotion)
Quan tri chién luoc Tiéng
6 B85 1143 (Strategic Management) | BB Anh
BUS 1221 | Kién tap (Field Trip) Tiéng
7 BB
’ Anh
Hanh vi t6 chirc Tiéng
BUS 1102 | (Organizational TC Anh Chon
g Behavior) 1
- : z tr.
BUSI215 Marketing cdng nghiép | TC Tiéng zong
(Industry Marketing) Anh
Ky VII-15TC
Truyén thong BB Tiéng
Marketing tich hop Anh
) B 1228 (Integrated Marketing
Communication)
Marketing quéc té BB Tiéng
2 BUS 1213 | (International Anh
Marketing)
Chién lugc Marketing Tiéng
2 BhE 228 (Marketing Strategy) B Anh
Marketing ndi dung Tiéng Chon
4 BUS 1223 (Content Marketing) IcC Anh 1
Thuong mai dién tir (E- Tiéng trong
MIS 1034 Comimetis) i & Knh P

18




Nghé thuat lanh dao Tiéng 5
e (Leadership) TC Anh 5’110"
? Quan hé cong ching Tiéng trong
BUS LT | ipublic Retativng) TC | Anh 2
Ky VIII- 8TC
BUS1000 | Thuc tap cudi khoa HE Tiéng
0 (Internship) ! Aqh
Khoa luén tot nghiép Tiéng
BUIS 001 (Dissertation) C Anh
BUS 1000 | Thuc tap cudi khoa Tiéng
. BB
(Internship) Aqh (Chon
Quan tri quan hé khach Tiéng 1
BUS 1225 | fiAne(Customer ¢ |Am trong
2 Relationship 2)
Management)
Lap ké hoach Tiéng
BUS 1218 | Marketing (Marketing | TC Anh
Plan Formulation)
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12) MO TA VAN TAT NQI DUNG VA KHOI LUQONG CAC HQC PHAN

Moén hoc

To4n cao cép
(Mathematics for

Business)

TC

Mo ti/Description
To equip the students with the concepts and techniques
in Linear Algebra, Calculus and Fundamental Linear
Programming as well as and their applications;

especially in Economics.

Tam ly hoc dai
cuong (Principles

of Psychology)

The content of the course provides knowledge about the
concepts of cognitive activities, memory, emotional
life, willpower and personality. The course helps
students understand the factors that affect human

personality

Nhip mdn khoa
hoc giao tiép
(Business

Communications)

The basic concepts of communication theory and

communication

The role and significance of communication in social

life in general and in social work in particular.

Communication and communication skills in order to
support individuals, groups and communities in social

activities.

Nhén hoc dai
cuong
(Fundamentals of

Anthropology)

The module belongs to the general knowledge block,
equipping students with knowledge to understand the
science of human research, in terms of biology, culture
and society; understand the relationship between
anthropology and other sciences such as history,
philosophy, religion, psychology...; Understand the
methods, theories and research approaches of
anthropology. The module also equips students with
skills in anthropological research, understanding how
to use methods and theories when researching issues
related to anthropology. The module helps students to
respect the cultural diversity of ethnic groups in

Vietnam and around the world.

Lich str van minh

thé gidi

Hoc phan tim hiéu khai niém lich sir, van héa, vin

minh, vin hién, Phuong Péng, Phuong Tay, phan ky
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Mén hoc

Mo ta/Description

lich str, d6i tugng nghién ciru, phuong phép nghién ciru
va tiép can, y nghia mon hoc...Lich sit Vin minh
Phwong Péng: Vin minh Ai Cép cb dai; Van minh An
D0; Van minh Trung Hoa; Vin minh Arép, Lich sir Van
minh Phuong Tay: Van minh Phuong Ty ¢ dai: Hy
Lap va La Ma; Van minh Phuong Tay Au trung dai.
Khai luge sy tiép xuc, giao luu vin minh Phuong Pong
va Phuong tdy thoi ¢d - trung dai. Phin vin minh
Ludng Ha c¢b dai, Van minh cong hiép va Van minh thé
ké XX ngudi hoc tu nghién ctru va trao déi véi giang

vién.

The course belongs to the knowledge block of Social
Sciences. The course content consists of 14 chapters,
briefly presenting the conditions and premise of the
birth of sociology, the history of the formation and
development of this science (from chapters 1 to 3),
issues related to sociology and sociology. basic topics
of sociology (chapters 4 to 12), majors of sociology
(chapter 13) and methods of sociological research

(chapter 14).

Subject objectives: To help students have some
theoretical knowledge, methodology, and research
methods of sociology, and at the same time to help
students understand that society is a rich system
because it includes many problems. complexities of

modern society.

X4 hoi hoc
(Fundamentals of | 2
Sociology)

Vin hoa hoc 5
(Culture Study)

The module belongs to the knowledge block of Social
Sciences. The content of the course includes the
following contents: Methods and objects of cultural
studies; concepts of culture, civilization, trends, and
schools of culture; methods of applying culture in
economics and tourism; undertakings and policies on

culture and culture in the new context.
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Mon hoc

Mo tia/Description
Course objectives: Equip learners with knowledge and
approaches to cultural understanding in general, as well
as how to approach specialized fields of cultural studies

in particular.

Co sé van hoa
Viét Nam

8 (Foundation of
Vietnamese

Culture)

S5

In addition to the basic theories on culture, culturology
and locating the subject, space, and cultural process in
Vietnam, the module includes knowledge of basic
cultural elements: cognitive culture, organizational
culture, behavioral culture of Vietnam. Module
objectives: the course aims to provide learners of the
social sciences - humanities with background
knowledge about Vietnamese culture and culture, and
at the same time guide learners towards cultological
approach when studying literature. culture in Vietnam,
creating a basis for self-study and research or

supporting learners to study their major.

K¥ nang lam viéc
9 nhom (Teamwork

Skills)

The module belongs to the Humanities - Skills block
and is one of the soft skills that are essential in daily life

as well as in work.

Course objectives: Equip students with the most basic
knowledge and skills on teamwork to maintain
effective teamwork. At the end of the course, students
will have the ability to apply basic theories in teamwork
to reason and solve problems arising in groups and in
business. Besides, students will know how to form,
build and develop teams. In addition, students are
trained and promoted teamwork skills such as: skills to
form effective working groups, operate groups,
develop groups, lead groups, skills to work in different
groups. In addition, students also practice some skills
such as interpersonal communication  skills,
presentation skills, conflict handling skills, meeting

organization skills, etc.
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10

Mon hoc

Luéat doanh
nghiép
(Enterprise Law)

Mo ta/Description

The subject belongs to the block of legal science
knowledge. The content of the course presents the basic
theories of business law and business in the market
economy from the perspective of legal science as well
as the requirements of the business environment in
practice today in Vietnam. The course content includes
general issues of corporate law; general regulations on
enterprises; types of enterprises such as limited liability
companies, joint stock companies, partnerships and
private enterprises, individual business households -
cooperatives;  bankruptcy of enterprises and

cooperatives, etc.

Subject objectives: To help students grasp the most
basic knowledge of the Law in the field of economics;
have a certain understanding of the types of businesses
in the economy, the business establishment process;
legal issues in the contract; How to resolve business

disputes.

11

Nghiép vu hanh
chinh van phong

The course equips students with knowledge and skills
to plan, organize meetings, conferences and business
trips; practice time management, information
management, classification of documents, record
keeping; Know how to handle the reception of guests

and make phone calls.

12

Chuyén dbi s va
tri tué nhén tao
(Digital
Transformation
and Artificial

Intelligence)

This module provides theoretical and practical
knowledge from the fields of Digital Transformation
and Artificial Intelligence. This is a subject that helps
students’ approach and build a solid academic
foundation for the study of digital transformation and
artificial intelligence in the future of Industry 4.0. The
module provides relevant background knowledge as
well as real-life situations from businesses that have

been applying digital transformation as well as
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Mon hoe

Mo ta/Description
applying Artificial Intelligence to solve professional
problems in economics, business and management,
idea generation and planning to apply digital
transformation, artificial intelligence in the fields of

economics, business and management.

Logic hoc
13 (Science of

Logic)

The subject belongs to the block of informatics
knowledge - natural science. The course deals with
problems related to the science of forms and laws of
thought. The subject content consists of three major
problems: propositional logic; predicate logic and

inference.

Subject objectives: Equip students with basic
understanding of the role of logic in life as well as learn
basic forms, principles and laws of thinking such as
judgment, inference, law cause and effect, the law of
trilogy. Knowledge of logic will facilitate learners to
apply associations in the evaluation of economic

phenomena and processes.

Kinh té s6
14 (Fundamentals of

Digital Economy)

The module equips learners with basic theoretical
issues, forms and measures of the digital economy.
Current status of applications in certain sectors of the
economy and the role of government in the digital

economy.

At the end of the module, learners need to understand
and apply basic issues of digital economy, such as
concepts, forms and manifestations of digital economy
in certain fields. Analyze and evaluate the digital
economy through economic measurement indicators.
Apply knowledge of digital economy in certain fields
to equip yourself with knowledge, trends and practical

awareness.
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13

Mon hoc
Ly ludn nha nuéc
va phép luat
(Theory of State

and Law)

Mo ta/Description

To provide students with basic theoretical and practical

knowledge about the Vietnamese law and legal system

16

Quan hé quéc té
(International

Relations)

The course has been designed to serve as a foundation
on the objects, power, international systems, tools,

cooperation and integration in international relations.

Moreover, the course also facilitates students in

research and study their major disciplines.

17

Dia chinh trj thé
gidi (International
Political

Geography)

The module provides students with basic knowledge
about geopolitical theories around the world, through
which analysis, interpretation and mastering of political
events, political developments in geographical areas
from narrow space of a region, country, a region (group

of countries) to continents and the globe.

The module also helps students to initially approach
and evaluate the importance of strategic regions in the
world, thereby helping to equip learners to better
understand international life in the current growing

globalization period.

18

Kinh té hoc vi md
1 (Principles of

Microeconomics)

Microeconomics is a branch of economics. This course
provides students with basic knowledge of economics,
including: theory of demand, supply and market
equilibrium, theory of consumer behaviors, theory of
production and costs, firms’ behaviors in perfect
competitive and imperfect competitive markets, theory
of factors of production market. Besides verbal
explanation, this course also applies models with
assumptions as tools to analyze market equilibrium
formation, consuming decision, input combination or
output choice that maximizes surplus, profit, revenue

or minimizes costs.
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Mon hoe

Mo ta/Description

Overall, the contents of this course focus on analyzing
and interpreting economic phenomena in micro scope:
also equip students with useful tools for studying and

implementing researches in economics thoroughly

19

Triét hoc Mac-
Lénin (Principles
of Marxist-

Leninist)

The subject consists of its three constituent theoretical
parts. Principles of Marxist-Leninist includes:
Dialectical materialism; Materialistic Dialectics and
Historical Materialism; Marxist-Leninist political
economy includes: The theory of values: Theory of
surplus value and the doctrine of monopolistic
capitalism and state monopoly; Scientific socialism
includes: the mission of the working class and the
process of socialist revolution and the economic,

political and social laws of socialism.

20

Kinh té vi mo
(Principles of

Macroeconomics)

Understand the tools of macro-economic policy of the

Government to regulate and stabilize the economy.

Apply the macroeconomics principles to solve
economics problems and social fields of

macroeconomics

Students gain skills and consolidate: Presentation,
Foreseeing problems and contemporary values;

Issues’s Conclusion.

21

Marketing cén
ban
(Fundamentals of

Marketing)

In order to be successful in business operations, the
primary factor which determines success that
manufacturers cannot ignore is the customer. The
customer is the key factor, dominating all business
activities and competition. Hence, capturing the needs
of customers and finding ways to transfer the value of
the product or service to best satisfy the needs of the
customer becomes the key to the success of business.
Because of this, marketing is increasingly asserting its
role in business operations as well as in every

organization.
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Mon hoc

Mo ta/Description

This course provides learners with basic knowledge of
marketing including knowledge of needs, customer
purchasing decisions, competitors, the role of
intermediaries, brand equity, and the role of

communication activities.

22

Nguyén ly ké toan

(Principles of

Accounting)

This subject introduces participants to the fundamental
accounting information, fundamentals of financial
analysis and using information accounting for users’

purpose, the general accounting accepted principle.

23

Nguyén ly thi
trudng tai chinh
(Introductory
Principles of

Finance)

This course is intended to help students understand
issues on national financial systems, operational
principles of financial intermediaries. This is a
compulsory course providing core knowledge to
further study other subjects such as: Money — Banking,
Stock Market, Commercial Bank, International

Finance.

24

Kinh té lugng

(Econometric)

This course will introduce you the theory and
applications of econometrics analysis. Student will

learn to estimate economic relations.

The course will train you to perform statistic tests on
economic hypothesis. Student will learn forecasting

techniques

We will use Eviews, SPSS for data analysis. The
course will provide you with the opportunity to
improve your competence and acquire new skills in

Eviews, SPSS.

25

Quan tri hoc can
ban

(Management)

Management provides learners the management
functions and skills to carry out all organizational
activities by grouping all individuals’ activities toward

the achievement of mutual goals.

The course includes the definitions of management; the
roles and functions of managers; Values of

management research; Impacts of internal and external
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Mon hoce

Mo ta/Description

organizational environment on effective decision
making in organizations; Information regarded as input
data to support decision making in organizations. The
course also includes a detailed investigation of the four
basic functions of management: planning and decision
making, organizing, leading and motivating, and

controlling.

26

Lich sir DPCSVN
(History of
Communist Party

of Vietnam)

The module aims to provide and equip students with
basic systematic insights into the Party's policies,
especially those in the Doi Moi era, on some basic areas

of social life.

27

Kinh té chinh tri
Mic-Lénin
(Marxist-Leninist
Political

Economy)

Kinh té chinh trj hoc Mac — Lénin la mot trong ba bo
phan cu thanh cua Chu nghia Méc - Lénin, mon hoc
cung cép kién thirc co ban vé& quy luat hinh thanh va
phét trién clia san xuat hang hod, quy luat van dong phat
trién cua chu nghia tu ban trong giai doan tu do canh
tranh va giai doan doc quyén. Tir d6, mon hoc con giup
ngudi hoe hiéu duoc co sé khach quan cua cac chinh
sach phat trién kinh té thi truong dinh hudng xa hoi chu
nghia & Viét Nam va cac quan hé loi ich trong nén kinh
té; van dé cong nghiép héa — hién dai hoa va hoi nhép
kinh té qudc té cua Viét Nam hién nay. Moén hoc con
g6p phén cing c6 lap trudong cach mang, nang cao ning
luc tu duy khoa hoc, phit trién nhin cach cta ngudi hoe

dép ing yéu cau cua dat nude.

28

Quan tri ngudn
nhan luc (Human
Resource

Management)

The human resource is the most important resource of
any organization. This course also helps learners
understand and distinguish clearly the difference
between Human Management and Human Resource
Management in the enterprises. Human resource
management cannot be understood as administrative
rules or an imposed policy of human management,

rather it is finding a relationship between the nature of
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Moén hoe

Mo ti/Description

work and the ability to perform personal tasks, also for
improvement and achieving maximum efficiency,
optimized for both organization and employees. More
specifically, human resource management in
organizations is generally all that the organization does
in order to apply legal principles for the recruitment,
training and development, evaluation and performance
management of employees, and keeps a workforce
consistent with the organization's work requirements
both qualitatively and quantitatively (in terms of

capacity and motivation).

This course is not only for students who desire to
specialize in human resource management, but for all
who are and will manage from low level to high level
in all enterprises and other organizations. With the
knowledge of Human Resource Management, the
managers will operate effectively all human resources

in an organization.

Quan tri
Marketing
(Marketing

Management)

The Marketing Management Course presents theory,
the basic view of marketing management activities.
Provides learners with knowledge about analyzing
marketing opportunities, how to segment markets and

select a target market.

Student learn about the problems of planning marketing
strategies, the knowledge and planning skills in an
action plan, and organizing and controlling how to do
marketing activities and evaluate their effectiveness.
The most appropriate learning method is intuitive,
which means that student listen directly to the lecturer
who transmits some knowledge and experience of the
course and how to practice. Student read real cases of
Vietnamese companies, using theoretical knowledge

and offering an optimal solution. The course helps
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Mon hoce

TC

Mo ta/Description

students gain the ability to analyze the capabilities of

business and competition on marketing.

29

Nghién ctru
marketing
(Marketing

Research)

Managing of information is needed for company
management. Therefore, most managers have to find
objective and timely information to help them make
right decisions about situations that they will encounter
throughout their careers. As such, marketing research
holds an important key to the success of any
organization's marketing. This course is a great
opportunity for students to learn about the planning
process and to gather relevant, objective, accurate and
timely information. Hence, students can understand the
expectations and real demands of the target market.
Then, it helps to make important decisions in marketing
management such as customer segmentation, brand
positioning, and building and development marketing
strategies. Finally, for students, the marketing research
course will be an introductory step to helping them

decide their choice of career.

30

Hanh vi khach
hang (Consumer

Behavior)

Customer behavior research is the decisive stage in
determining the consumer's needs to help the
businesses select the right target audience and position
the product/brand in the market and select effective
strategies and plans in Marketing as well as production
and business. Studying customer behavior after the
purchase process determines the effectiveness of
customer retention strategies, customer loyalty, and
return business. The best approach for students to gain
knowledge and practice in this subject is the method of
reasoning, that is, students listen to the topic
presentation from the lecturer and then infer the
problem to capture, and know how to re-ask the

questions to clarify or develop the problem the lecturer
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Mon hoe

Mo ta/Description

presents and practice in a real situation. This course will
help the learner to identify and assess client psychology
and behavior, learn how to learn and research the
psychology and behavior of clients for a particular
brand or product or service; then locate the right brand,
product / service in the market, identify the right target
and potential customers. Accordingly, the learner will
apply to practical work such as developing strategies
and marketing plans in accordance with the target
psychology and consumer behavior, as well as potential

customer segments.

Ly thuyét x4c sut

va thong ké tng

This course will introduce students to the fundamentals

of probability theory that are necessary for statistics and

Minh Ideology)

31 dung (Probability | 4 )
) econometrics.
and Applied
Statistics)
General issues of enterprise law, research on economic
bases, shaping law and the basic contents of enterprise
law such as subjects of application, scope of regulation,
correlation between law and other areas of law;
Luét doanh The law on enterprise focus on general regulations for
32 nghiép (Laws on |3 enterprise; categories of enterprise such as limited
Enterprise) company, joint stock company, bankruptcy;
The law on enterpris also focuses on research on
economic principles applied in the law to build a legal
framework to identify and control prolems for
enteprises.
Tu tuéng HO Chi This module will help learners grasp the revolutionary
33 Minh (Ho Chi 2 and scientific content and nature of Ho Chi Minh's

ideological system.
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Mon hoce

Mo ta/Description

To better understand the people and the great
revolutionary career of leader Ho Chi Minh and the
development process of the Vietnamese revolution

from the early twentieth century onwards.

34

Chu nghia x4 hoi
khoa hoc
(Scientific

socialism)

Mbén hoc trang bi cho sinh vién nhiing ndi dung co ban
cta chu nghia xa héi khoa hoc (mdt trong ba bd phén
cdu thanh chu nghia Mac Lénin). Mon hoc ciing gitp
cho sinh vién vén dung nhiing tri thirc co ban vé chu
nghia xa hoi khoa hoc mét cch sang tao nhim giai

quyét nhitng van dé ma doi song xa hoi ctia dat nude

35

Nhirng nguyén ly
co ban ctiia Méc-
Lénin (Principles
of Marxist-

Leninist)

The subject consists of its three constituent theoretical
parts. Principles of Marxist-Leninist includes:
Dialectical materialism; Materialistic Dialectics and
Historical Materialism; Marxist-Leninist political
economy includes: The theory of values; Theory of
surplus value and the doctrine of monopolistic
capitalism and state monopoly; Scientific socialism
includes: the mission of the working class and the
process of socialist revolution and the economic,

political and social laws of socialism.

36

Quan tri thuong
hi¢u (Brand

Management)

This is a course that provides students in-depth and
practical knowledge and skills about brand building
and developing activities. In order to complete this
course with good results, besides class time, students
need to self-study and attend conferences on brands to
acquire information on the latest trends and
communication technology. This course helps students
pursue professional marketing and branding careers

after graduation.

37

Marketing dich
vu (Service

Marketing)

This course will build on basic marketing concepts
from earlier marketing courses to make them applicable
to service industry settings. Service organizations (e.g.,

hospitals, hotels, banks, insurance companies,
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Mon hoc

Mé ta/Description

professional services, educational institutions) require
a different approach from that of goods and high-tech
businesses. That said, many goods and high-tech
businesses also use a strong service component as a
source of competitive advantage. This course is
designed to prepare students who are pursuing
marketing careers in the services or goods industries
and non-marketing students desiring to understand the
key concepts of services marketing and how they can

be used to create competitive advantage for businesses.

Marketing qudc té

This module aims to equip student with the basic and
core knowledge of marketing in international business,
covering the basics of marketing with the core content

of implementing 4P, 7P and 4C strategies to increase

(Advertising and

Promotion)

38 (International 3 the competitive advantage of businesses in
Marketing) international competition. Additionally, students will
gain some knowledge and skills related to the process
of planning, organizing, implementing and testing
strategic plans in international business.
This course aims to do the following: Describe and
Marketing k¥ understand the terminology, concepts, and activities of
thuat s6 (Digital electronic marketing; Identify the recent developments
? Marketing)/ E- 3 and their origins in electronic marketing practice;
marketing) Prepare students to develop an integrated electronic
marketing strategy.
This module aims to provide students with knowledge
and skills to organize, manage and successfully
Quang cdo & implement an advertising or promotion plan in
40 Khuyén mai 3 accordance with the goals of IMC (Integrated

Marketing Communications); and to understand the
role of advertising in implementation the overall
marketing strategy. At the end of the course, students

will acquire the knowledge to accurately establish

36
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Mon hoe

Mo ta/Description

Marketing strategies, IMC and IMC tools. Besides,
students will acquire skills in organizing an advertising
and promotion program as well as measuring its
effectiveness. Students will be able to analyze the
market, customer characteristics, and business
opportunities in order to create effective promotion

programs.

41

Hanh vi td chirc
(Organizational

Behavior)

This course focuses on the application of behavioral
science theory and concepts to individual, interpersonal
and group processes in a diverse work force. Topics
include personality traits, emotions, values, work
attitudes, work motivation, organizational politics,
group effectiveness and conflict. The course makes
extensive use of individual and group experiential

exercises and case analysis.

Understanding human behavior at work is an essential
aspect of successful management. Most management
programs require an Organizational Behavior class.
Organizational Behavior focuses on improving
productivity, quality, and assisting managers to design
more positive organizations. The course is an
introduction to the interaction between people,
structure, and environment. The course provides a
micro-level analysis of behavior of individuals and
groups within their organizations, and the influence of

the environment on behavior patterns.

42

Quan hé cong
chiing (Public

relation)

Public Relations (PR) module in the program is
designed to equip students with knowledge and skills
to communicate and convey messages between the
organization and public groups (such as the media,
government, customers) to build, maintain, and

enhance the organization’s reputation & its prestige.
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43

Mon hoc

Khéi nghiép
Marketing
(Entrepreneurship

in Marketing)

Mo ta/Description

This module views marketing from an entrepreneurial
perspective, focusing on the different
approaches required when compared to marketing for
established firms and new ventures looking to
act globally from the outset. In fact, this module
provides an in-depth understanding of marketing
theory, concepts and tools used to market a new product
offering and/or applicable in an
entrepreneurial setting. Emphasis is placed on the
special requirements for creating and executing
marketing plans and programmes in a setting of rapid

technological change

41

Thuong mai dién

tor (E-Commerce)

This module equip students with basic knowledge and
overview of e-commerce, such as understanding what
e-commerce is, e-commerce models, opportunities and
risks, and risks when applying e-commerce. Technique
of making documents in import and export business.
How to organize the performance of import and export
business contracts. Declaration and customs clearance

for import and export goods.

45

Truyén théng
Marketing tich
hop

(Intergrated
Marketing

Communication)

This module aims to equip student with the knowledge
of integrated marketing communication. On successful
completion of this module students will: Be able to
demonstrate a good knowledge and understanding of a
range of marketing communications issues in an
integrated, consumer, services, and international
context as well as basic theories related to integrated
marketing communications; Have an understanding of
the role and relative strengths possessed by each of the
variety of media classes, types, and vehicles available
to marketers. Through this, students are able to analyse
the creative environment and formulate a full and
reasoned media plan that contains the identification of

target markets, a set of communications objectives, a
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Mon hoc

Mo ta/Description

creative strategy and a proposed method of tracking and

evaluation.

46

Quan tri tai chinh
(Financial

Management)

The course examines the financial performance of an
organization through the knowledge of time value of
money, financial performance indicators, working
capital ~management and long-term  capital
management, thereby maximizing operations,
optimizing value and managing cash flow to achieve
business objectives. The course ensures that students
understand intuitively and firmly the underlying
theories of financial management and how to apply it

in practice.

47

Marketing cong
nghi¢p (B2B
Marketing)

This module aims to equip students with specific
knowledge in doing business with industrial customers
(B2B). Analyze customers, learn their behavior and its
impact on buying decisions. Besides, introduce
students 4P strategies that are completely different

from consumer groups.

At the end of the course, students will gain some
knowledge and skills related to the process of
marketing planning for industrial customers, and be
able to analyze issues, create an overview and detail
when analyzing an issue and presenting it in the field

of Industrial Marketing.

48

Quan trj chién
lugc (Strategic

Management)

Strategic management is the process of strategic
environment analysis to identify business opportunities
that are increasingly scarce in the current time as well
as to discover actively and avoid effectively todirect
and potential threats. In addition, internal
environmental analysis helps business take advantage
of the opportunities as well as avoid the threats to
constructing the appropriate strategy within each stage
of development of the organization, within the current

phase of globalization today. This really is the decisive
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Mo ta/Description

stage of the existence and development of the business

organization. How to build values and the core
competitiveness for business to develop, implement
and control strategies effectively in a competitive
global stage like today? This course will help students
understand and apply the knowledge and skills in
strategic management in the field of research and

practice after school.

49

Marketing ngi
dung (Content
Marketing)

Content marketing is a strategic approach that focuses
on the creation of content to help further an
organization’s brand. It focuses on the creation of
content that is useful for a clearly defined target
audience, which attracts and retains customers loyal to
an organization’s brand, and ultimately driving the
organization’s profitability. This course introduces you
to the concepts of content marketing and helps you
develop the skills needed to develop and executive a

successful content marketing plan.

50

Thuec tap t6t
nghiép

(Internship)

The course is organized to provide intership at
organizations to help students have the
opportunities to experience the reality of the business
and management system, observe and record
changes in practice, compare and apply the knowledge
acquired from  the  University,  especially
provide more chances to access to business conditions
that have not been mentioned in theories
or have not been fully updated. During the internship,
students will be guided by teachers to learn,
analyze and evaluate theoretical problems that are
being applied in practice. At the internship
organisation, students are also managed and guided by
grassroots  staff. At the end of the

internship, students are responsible for completing the
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Mo ta/Description

internship graduation report under the
certification and evaluation of the internship

establishment and line manager

51

Khéa luan tt
nghiép
(Graduation

Thesis)

Graduation thesis reflects knowledge, skills and
attitudes ~ of  learners  through  specialized
knowledge and is transformed into academic
application skills, professional skills that are written
with strict ethical adherence. In order to write a
graduation thesis, students will be given time to
contact the actual base for data or survey. Then,
students will work under the guidance of their
instructors to complete the thesis. Students must
undergo a thesis defence before the Thesis judging
panel, established by the decision of the Rector of the

University of Economics and Law

52

Lap ké hoach
Marketing

(Marketing Plan

Formulation)

The module provides students with the opportunity to
undertake a focused exploration of
a contemporary marketing issue, drawing on skills and
knowledge acquired from  other  modules.
Students must choose and define the topic, research
relevant information, and will be
encouraged to collect primary data where relevant and
possible,  critically  evaluate  their  findings
in the context of the marketing contemporary issue and
draw  relevant  conclusions on the state
of knowledge, with recommendations for further
research. This course uses research methodology to

explore topics in applied fields

53

Quan tri quan hé
khach hang
(Customer
Relationship

Management)

This course provides students with a working
knowledge of the principles and best practices for
managing customer relationships that result in
unsolicited testimonials and relationship annuities.

Students learn how to quantify customer orientation

41




Maon hoge

Mo ta/Deseription

and how to develop relationship-driven customer
management systems based on the judicious use of
resources born from a decisive strategic plan. Topics
include customer profiling, market segmentation,
customer service, retention, relational databases, and
CRM software. Students are encouraged to participate
in discussions on current and generally unpredictable
trends, return on investment from sales and marketing
expenditures, and how popular myths propel the
uninitiated to obscurity and extinction. The course is
intended for students and business professionals who
have taken one or more courses in personal selling,
marketing, market research, product development, the

physiology of why people buy, and advertising.

\ay

54

Chién luge
Marketing

(Marketing
Strategy)

This course is focused on helping you become a
strategic marketer, so that you can create, gain support
for and execute marketing plans that will build strong
and enduring businesses. There are three main course
objectives. By the end of the quarter, you should be able
to: -Think strategically about marketing -Use key
frameworks to analyze situations and make decisions -
Understand how to create a strong marketing plan The
course builds on the material covered in Marketing 430
and other marketing classes; it reinforces the material
and introduces new concepts. Marketing Strategy is
certainly valuable for people who are going into
marketing. It is also useful for people who are going
into finance, strategy, operations and other functions.
The course takes a broad view; every function is
involved in building a strong business that succeeds in

the market

42

= (4
e
"



13) DANH SACH POI NGU GIANG VIEN THUC HIEN CHUONG TRIiNH

13.1) Danh sdch giang vién co hitu

Danh sdch giang vién co hiru ddm nhan cdc hoc phan chuyén nganh

Chire
e o danh 2 5
}!(_) va u-n. r?amm i H})L vi, nurdc, Nganﬂh. Hoc phin di kién
sinh, chire vu hién niam tot chuyén 5 2
: hoc, = 3 dam nhiém
tai S nghiép nganh :
nam
phong
Toan cao cap
| Lé Anh Vi, 1958 PGS, TS, VN, 1990 | Toan hoc (Mathematics for
2007 Business)
Ths, VN NG | ly h
5 T s, VN, Choa e am y oc
2 Kim Thi Dung 1999 .10d'AQL (Psychology)
g1ao tiep
3 Nguyén Thi Bich TS, VN, Neoai neit Nhap mén khoa hoc
Ngoan 2009 goal ngl giao tiép
PhD,
4 Duong Anh Son PGS Moldova, Luat o . __
2002 Ly ludn nha nudc va
phap luat
i : TS, Han Hé thong Tin hoc (mng dung
: e Qudc, 2016 Thong tin (Applied Computing)
TS, VN, o
6 Mai Thi Cim T 29]6, ‘ Km}} t€ Po6i | Quan he quoc  té
: Citr nhén ngoai (International
ngoai ngir Relations)
Nhiing NLCB ctia cha
D3 Phi Tran Tinh, | PGS, Kinh té nghia MécLénin
7 1979 og1s | T YNB20010 | bt | (Prineiples of
Marxist-Leninist)
' Lich st BDCSVN

8 Ha Thanh Minh, ThS, VN, Kinh té (History of

1962 1994 chinh tri Communist Party of
’ Vietnam)
9 | Pham Hoang Uyén \L-aycﬂ;;lgteia Ly thuyét xde sudt
1am Hoang Lyen, TS, My, 2010 | X3¢ suat (Probability &
1976 thong ké i
) Statistics)
todn hoc
x Sk ThS, UK, L Quan tri hoc can ban

10 Nguyén Thi Yén 2016 Quan tri (Management)

: Nguyén 1y ké toan
Truong Thi Hanh NS e Tai chinh ké | (Accounting

11 2013, IELTS . : .

Dung, 1988 toan [nformation for
6.5
- Managers)

12 Tran Luc Thanh TS, Puc, ; £ Km‘h“.te hoc. 'vi md
—— Kinh t€ hoc | (Principles of
[uyén 2013 ) .

Macroeconomics)
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Ho va tén, nim
sinh, chire vu hién
tai

Chue
danh
khoa

hoc,
nam
phong

Hoc vi, nude,
nam tot
nghiép

Neganh,
chuyén
nganh

Hoc phan du Kkién
diam nhi¢m

13 ThS, VN, , Kinh t€ vi mo,
° | Huynh Thi Ly Na 2014 Kinh té hoc | Kinh té hoc vi md
Nguyén ly thi trudong
Nguyén Hoang TS, Nhat, L tai chinh
141 Anh, 1986 2015 Taichinh | 0o ductory
Principles of Finance)
Ig:G\\{fT:blr Quén Trj Marketing cadn ban
15 | Cung Thuc Linh A ; ’ (Marketing
nhan tiéng Kinh Doanh | ..
Fundamentals)
Anh ’
16 | 1.a H8ng Nhat, 1959 TS, Mg, 2000 | Kinh té Kinh ~ t© luong
(Economitrics)
17 ) ThS, VN,
Nguyen Thi Binh 2011 va'CL’r Quan tri Quan tri tai chinh
Minh nhén Tieng Kinh doanh | (Corporate Finance)
Anh
N Ths, VN, Quan tri chién lugc
Nguyén Thi Hong 2013 va Cuar Quan Tri Lo B :
18 Z o el X (Administration
Gam, nhén Tieng Kinh Doanh Strate
Asilh gy)
: : TS, Pai Loan, " Hanh vi khach hang,
19 Phung Thanh Binh 2017 Marketing Marketing dich vy
g | T Hye ke, ThS, Bi, 2007 | DU8LtYONE | 1t Doanh nghiép
1980 mai quoc té
Nguyén Phan Ths, VN’ v ey .« | Luat s& hitu tri tué,
Phuong Tan, 1987 2013, va Lt Kanhve ludt canh tranh
21 ‘ IELTS 4O
Vin héa  doanh
22 ThS, My, nghiép,
Nguyén Cong Hoa 2011 Marketing | Quan hé cong ching |
23 Qo tH Quan tri ngudn nhan
Mai Thu Phuong Ths, VN, | yinhdoanh | . .
2016 Hanh vi t0 chirc
Khéi  nghigp trong
24 Marketing,
i ) ' Quan tri Quan tri ngudon nhan
Tran Thi Hong Lién TS, Uc, 2018 | kinh doanh | luc
. Quan tri Marketing cong
- Chung Tir Bao Nhu 53186 B L, kinh doanh | nghi€p, ~ Marketing
quoc té quoc te
s . Ths, Nghién clru
26 Nguyen iy [Rammog Belgium, Marketing | marketing, Marketing
Linh  oche ok
2017 k¥ thudt so
7 ThS, VN, Hanh vi khach hang,
Cung Thuc Linh 2016 va Cir Marketing | Quan tri thuong hiéu
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Ho va tén, nim

sinh, chire vu hién
tai

Chire
danh
khoa
hoc,
nam

Hoc vi, nwéce,
niam tot
nghiép

Nganh,
chuyén
nganh

Hoc phan du Kién
dam nhiém

phong
nhan Tiéng
Anh
ThS, UK,
28 | Vii Thi Hong Ngoc 2016 Marketing | Marketing qudc té
Truyén thong
Marketing tich hop,
ThS, UK, Quan tri Quang cdo & Khuyén
29 | Nguyén Hong Uyén 2017 kinh doanh | mai -
Hé thong thong tin
Hé thong doanh nghiép,
30 H6 Trung Thanh TS, VN, 2018 | thong tin Thuong mai dién tu
Hé thong thong tin
Nguyén Duy Nhit, ThS, VN, Hé théng | doanh nghiép,
31 1980 2006 Thong tin Tin hoc ing dung
ThS, Uc, Quan tri Hanh vi to chue,
32 Lé Thi Ha My 2016 kinh doanh | Quan tri hoc

13.2) Danh sdch gidng vién thinh giing

Chirc danh A i e : x ’
STT | Ho va tén, nim sinh khoa hoc, Hgc hian dtr S quz.‘An Eone tar
’ = ’ nhiém hién tai
nim phong * T
Tam ly hoc
i £ K i o PH Khoa hoc XH
1 |Lé Tuyét Anh i GVC.ThS l\iiglsp mon khoa hoc giao & NV
2 |Pao Minh Héng TS Quan hé quéc té ?{%l\(/hoa e
. Tran Nam Tién PGS.TS Dia chinh trj thé gidi Zl—;llshoa hoc XH
Logic hoc
5 |Pham Dinh Nghiém Phuong phdp nghién ciu  |DH Sai Gon
TS
khoa hoc
6 |Nguyén Ngoc Tho TS Vian hoa hoc |z}_1,{\ll,f/hoa hoe XH
) . o |Puomg16i CM DCSVN |Hoc vién hanh
7 [FhemihanhSeug MV Tu tuéng HCM |chinh khu vuc II
8 Nguyén Thi Huyén TS, Dai Loan, |Quan tri Marketing, ' UEH
Irﬁa'ng 2019 ) Marketing ndi dung |
9 | V& Thi Ngoc Thiy pGeTs |Quanhecingohung, o wen
¢ Quang cdo va khuyén mii
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14) DANH SACH CO VAN HQC TAP

Vi tri cong

Chire danh

KH, hoc vi Chuyén nganh tie Ghi cha
1 Phan} Rinh TS Quan trj Kinh doanh | Giang vién
Quyen
2 D& Puc Kha ThS Quan tri Kinh doanh | Giang vién
3 | TrAn Thi Y Nhi | ThS Quan tri Kinh doanh | Giang vién
4 |YoTmNegoe |lqgye Quan trj Kinh doanh | Giang vién
Trinh
x s Quan tri Kinh doanh . -
5 Nguyén Thi Yén | Ths Qubc t& Giang vién
x .
¢ |NewenKhanh | p.q Quén trj Kinh doanh | Gidng vién
Trung
7 g?:g g Thank TS Quan tri Kinh doanh | Giang vién \
8 | e (HHONE g Quén trj Kinh doanh | Giang vién )
Nguyén Thij N e )/
9 Minh Chau ThS Quan tri Kinh doanh | Giang vién /
10 gi;‘g’e“ Thi Kim | g Quan tri Kinh doanh | Ging vién
Nguyén Thi Tai chinh Ngan o
11 Binh Minh ThS B Giang vién
Nguyén Thi - _
12 Hdng Gém ThS Quan tri Kinh doanh | Giang vién
13 | Mai Thu Phuong | Ths, NCS Quan tri Kinh doanh | Giang vién
Hoang Poan Tai chinh Ngén £e i3
14 Plinone il ThS hing Giang vién
Nguyén Minh N e
15 Thoai ThS Quan tri Kinh doanh | Giang vién
Nguyén Hoang . L
16 Diém Huong ThS Quan tri Kinh doanh | Giang vién
PhD
17 | Dang Ngoc Bich | Ths,NCS | Quan trj Kinh doanh | Giang vien | Sudentn
15/9/2016
18 | Cung Thuc Linh | ThS Quan tri Kinh doanh | Gidng vién
g9 |YaThiHong ¢ Quan trj Kinh doanh | Giang vién
Ngoc
Nguyén Hong : - ‘&
20 « Ths Marketing Giang vién
Uyén
15) CO SO VAT CHAT PHUC VU HQC TAP
15.1. Phong thi nghiém va hé thong thiét bi thi nghiém chinh:
2 Cic trang thiét bi chinh
— Lo ( ghi vé 56 hrong)
Mady tinh 90
1 Phong thuc hanh ngoai ngir Mdy chicu 02
Man chiéu 02
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May lanh 04
Ban 90
Ghé 90
Micro 04
Headphone 90
Phan mém Lab ngoai ngif va gido trinh tich 02
hgp Sanako
Mady tinh 90
May chiéu 02
Man chiéu 02
May lanh 04
Phong thuc hanh tin hoc Ban 90
Ghe 90
Micro 04
Headphone 90
Phan mém tin hoc 04
May tinh 51
May chiéu 02
Man chiéu 02
Midy lanh 03
Ban 45
Ghé 45
Phong BI Lab Micro 02
Tai nghe c6 Micro 55
Mady in 01
May scan 01
Thiét bi chuyén mach cho may tinh 02
Hé thong hdi nghi truyén hinh 01
Phin mém SAP Business One 01
Béri thém phan 03
. . . Ghé tham phan 06
Phong thuc hanh ludt Ban 20
Ghé ngoi 80
May tinh 40
May chiéu 03
Man chiéu 01
May lanh 02
Ban 45
Ghé 45
Headphone 45
Phong mé phong thi truéng tai | Phdn mém Thomson Reuters 01
chinh Phin mém Rotman Intetactive Trader (RIT) | 01
Phan mém xir y dir lidu tai chinh Matlab
01
2015a
Phan mém kinh té lugng Eviews 05
Phan mém ude lugng cic md hinh tai chinh i
Stata
Hé thong hoi nghi truyén hinh 01
Tivi 01

15.2. Thur vién
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- Thu vién cta Trudng Pai hoc Kinh té - Luat
- Thu vién Trung tim Pai hoc Quéc gia TP. H6 Chi Minh

Thu vién trudng vdi co s& chinh toa lac tai toa nha KTLB2 va co sé hai tai s6 45 Pinh Tién

Hoang, phuong Bén Nghé, Quan 1.

Hé¢ théng thw vién: thu vién c6 khoang 630 chd ngdi véi tong dién tich 1.912 m?; V6i s6 lugng

tai liéu 16n va thuong xuyén dugc cdp nhdt, bd sung theo yéu cdu clia giang vién nhdm dam bao

mdi mdn hoc déu c6 it nhét 1a 1 gido trinh va 5 tai liéu tham khao. Bén canh do, céc loai sach, béo,

tap chi can thiét d&u duoc dat mua dinh ky. Sinh vién chuong trinh chat lugng cao duge cdp mién

phi sach gido trinh va tai li¢u tham khao do Trudng dai hoc Kinh té - Luét xudt ban va duge muon

gido trinh khc tir thu vién trong sudt qué trinh hoc mon hoc ciia chuong trinh dao tao; Truong da

trang bi mdy scan, mdy in phuc vu cho viéc sao luu tai li¢u hoc tdp cua sinh vién:

Tbng dién tich thu vién 1.912 m%,

S6 chd ngdi: 630

S& lugng may tinh cé két ndi internet: 57 may.

02 may Scan, 01 may photocopy phuc vu mién phi cho sinh vién in &n tai liéu phuc vu hoc
tap, nghién ctru khoa hoc.

Phin mém quan Iy thu vién: Seirra;

Thu vién truong PH Kinh té - Luét: 1a thanh vién trong khéi PHQG HCM nén ban doc
dugc sir dung chung ngudn tai nguyén théng tin (sach, gido trinh, tai liéu dién tir trong
nudc va nude ngoai) cua cac thu vién thanh vién. cd thu vién dién tir, da két ndi dugc vai
01 CSDL dién ttr ngoai nudc (OECD); S6 lugng séch, gido trinh dién tir: 54 ebooks.

Két ndi: Thu vién PH Kinh té - Luat da két ndi va chia sé ngudn lyc thong tin véi 04
trudng Pai hoc trong nudce: Pai hoe Luat Ha Noi, Pai hoc Luat TP.HCM, Dai hoc Ngén
hang, Pai hoc kiém sat; két ndi véi mang ludi thu vién cdc trudng Dai hoc ASEAN
(AUNILO, link: https://aunilosec.blog/).

Thu vién trung tim DPHQG TP.HCM: ¢6 thu vién dién tir, da két nbi duoc vai 04 CSDL
dién tir trong nude (B suu tap sd toan van: Sach/Bai giang/Ludn an tét ca cdc chu dé; Toan
vin 13 tap chi khoa hoc trong nudc tir ndm 2007 dén nay; Toan b tai liéu Khoa hoc &
Céng nghé ciia Cuc KH&CN Quéc gia Viét Nam; CSDL Ebook tiéng Viét cia Nha xuét
ban Tdng hop TP. HCM bao gdm: sach gido khoa, gido trinh, tir dién thudc tat ca céc linh
virc) va CSDL théng ké VIETDATA, da két néi duge véi 14 CSDL dién tir ngodi nudc:
Acs (American Chemical Society), Asme (American Society Of Mechanical Engineers,
leee Xplore Digital Library, Ig Publishing, Iop Science Journals, JI (John Libbey Eurotext),
Mathscinet, Mit Opencourseware, Nature, Oxford Scholarship Online, Proquest Central,

Sciencedirect, Springer Open, Springerlink, S6 lwong sach, gido trinh dién tir: 267 ebook.
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Thu vién cua Truong Pai hoe Kinh té—Luét: duoc trang bi may tinh két noi Internet.

15.3. Gido trinh, tip bai giang:

Danh muc gido trinh ciia nganh dao tao
(Cdc mén chuyén nganh)

x e Sur dung cho hoc
STT Tén gido trinh Tén tac gia Nha xuat ban xuat : 1;5m :
bin e
I Fundamentals of Eugene F. Mason, 16t Quan trj tai chinh
Financial Brigham/Joel F. | OH: Cengage Edition, (Corporate
Management Houston Learning 2022 Finance)
Concepts in ,
Strategic Thomas L. 15 Quan tri chién
2 | Management and Wheelen and J. | Pearson Edition, luge (Strategy
Business policy David Hunger 2018 Management)
th 3 : R .
Organizational Robbins, S. P., 1.8. Heih v _chuc
3 Behavior Pearson. & Judee. T. A Edition, | (Organizational
g8 1A 9019 Behavior)
e e ;:(cjf:irnHlseter A i Vannh 0haiéCl -
4 | Culture Survival e | Wiley Edition, ghiep
. Schein (Corporate
Guide 2019
Culture)
Advertising and
Promotion: An : Quang cédo va
. George Belch McGraw-Hill 12th e
Integrated Marketing " , . khuyén mai
5 e and Michael Higher Edition, -
Communications ; (Advertising and
g Belch Education 2021 "
Perspective, 11th Promotion)
Edition ‘
Human Resource . New Dehiis Q}lan tri ngudn
Management: Amitabha nhan lyc (Human
6 . SAGE 2019
Concepts, Practices, | Sengupta. Publications Resource
and New Paradigms ) Management)
Marketing Quan tri
Management, Sth . | Cengage Marketing
# Edition S e Learning a0LY (Marketing
Management)
International McGraw-Hill Marketing quéc
8 Ma.rl_<etmg, L5 Philip Cateora ngher. 2019 té (International
Edition Education .
Marketing)
; 14th Quan h¢ cong
9 gﬂ;li;r?;:l:igrfs Fraser P. Seitel | Pearson Edition, chtng (Public
2020 Relations)
Tom J. Brown, Nghién ctru
Tracy A. Suter Cengage i marketing
i | Meskelng Reseazh Gilbert A. 7 Learning. Egg:%n. (Marketing
Churchill Research)
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Tén gido trinh

Tén tac gia

Nha xuat ban

Nim
xuat
ban

Siwr dung cho hoe

phin

Consumer Behavior: Michael R 13th Hanh vi khach
11 | Buying, Having and Solomon ' Pearson Edition, | hang (Customer
Being 2020 Behavior)
Strategic Brand
Management: 5th Quan trj thuong
12 | Building, Measuring, | Keller, K. L. Pearson Edition, hiéu (Brand
and Managing Brand 2020 Management)
Equity
Bill Chitty,
Edwina Luck, Truvén th
: Nigel Barker ruyeqt ong
Integrated Marketing Antieatie ’ 6th Marketing tich
13 | Communications Cengage Edition, | hop (Integrated
Sassenberg, 2021 Marketin
Terence A. et
. . Communications)
Shimp, J. Craig
Andrews ‘
H¢ thong thong
]l\r/ll?:fni?()e:gystem' Jane P. Laudon, 16th tin kinh doanh
14 Musging the " | Kenneth C. Pearson Edition, (Business
. . Laudon 2020 Information
Digital Firm System)
Services marketing: | Zeithaml, V.A, Singapore: 7th Marketing dich
15 | Integrating customer | Bitner, M.J.,, & | McGraw-Hill. | Edition, vu (Service
focus across the firm | Gremler, D. D 2018 Marketing)
Content Inc., Second
Edition: Start a
Content-First
Business, Build a McGrawHill 2nd Marketing noi
16 | Massive Audience Joe Pulizzi Education Edition, | dung (Content
and Become 2021 Marketing)
Radically Successful
(With Little to No
Money)
Digital marketing:
strategy, 7th Marketing k¥
17 | implementation and D Cliatiiy Pearson Edition, | thudt s6 (Digital
practice 2019 Marketing)
Business Marketing gl;;h a"l?lrll(?n.las 12th Marketing cong
18 | Management B2B W S’ ch Cengage Edition, | nghiép (Industry
£ 5k 2017 Marketing)
Entrepr'enf-:unal Ko nghiiép
markfzt!ng. ; Palgrave Marketing
19 | sustaining growth in | Chaston, L. M il 2016 ;
i acmillan (Entrepreneurshi
all organisations 2nd p in Marketing)
edition
Digital Marketing Chuck Hemann Po ludng
4 Analytics: Making & Ken Burbary Rearson. 20La Marketing
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Nam

STT Tén gido trinh Tén tac gia Nha xuit ban xuit - dl‘":ﬁ_x::w i
bin g
Sense of Consumer (Marketing
Data in a Digital Metrics)
World
Nguyén ly
91 Principle of Kotler P. & Pearson, 2019 Marketing
Marketing Armstrong G Harlow. (Principal of
Marketing)
Fundamentals of . . L
Management: Robbins S.P., Edinburgh Quan tri hoc
| 22 ) Coulter M. and | Gate: Pearson 2017 | (Fundamental of |
Management Myths . _
Decenzo D.A. Education. Management)
Debunked.

Danh muc siach chuyén khao, tap chi cia nganh dao tao

Nha xuat ban
s0, tip, nim So ban
xuat ban

Tén siach chuyén Tén tic gia

Str dung cho
hoc phin

khao/tap chi

Quan tri Nguén
Journal of nhén luc, Quan
Economics and Han tri Chién lugc.
1 Business Journal 2017 e & Quan tri
of Economics and quy Marketing,
Business Hanh vi tiéu
ding.
Cac so o %
European . " X Tai chinh quéc
2 g ' Hang nadm xuat £
Economic Review : teé
ban
International Cac so
3 Journal of Hang nam xXuat Quan tri Rui ro
Forecasting ban
. Co s& dir liéu Cac s0 | Quan tri Tai
International e ; 2 £ . o
4 . truc tuyen cua Hang nam xuat chinh, Quan trj
Economics . .  ah
trudong: ban du 4n dau tu
International ScienceDirect - ; £
. Céac so | Kinh té vi
Review of . . P e 3. b s
5 . Hang ndm xudt md&/Kinh te vi
| Economics & . N
§ ban mo
Finance
International Céc s0 | Quan tri tai
6 Review of Hang nam xuat chinh / Pau tu
Financial Analysis _ ban tai chinh
International Céc sb
Strategic . ; : Quan tri Chién
7 Hang ndm xuat .
Management ; luoge
. ban
Review i
| of Céc s6 e
Journ_a < _ 2 Quan tri Tai
8 Banking Hang ndm Xuat e
. . Chinh
&Finance ban




Tén siach chuyén

khao/tap chi

Tén tic gia

Nha xuat ban
S0, tip, nim
xuat ban

So ban

Swr dung cho
hoc phan

Journal of Céc sb
Behavioral and x P Hanh vi Khach
9 ; Hang ndm xuat "
Experimental ba hang
. an
Economics ] ]
Journal of Cacso | Kinhtevi
10 Economics and Hang ndm xuat md/Kinh té vi
Business ban md
Journal of A Cag: i Quan trij tai
11 . . Hang ndm xuat :
Empirical Finance ban chinh
Journal of Céc so | Kinh té vi )
12 Financial Hang ndm xuat md/Kinh té vi
Economics ban mo
. Quan tri
Journal of Ko . iy
: Moi hai thang Marketing,
13 Marketing EBSCOhost Nghién ciu
marketing
Journal of
14 Consumer Seieice dirsct Moi hai thang H?nh Vi ngudi
Research tiéu dung
Truyén théng
Marketing tich
ol Taylor & hop, Quang cdo
15 Advertising Braniate Onlii Moi ba théng kﬁuyén i,
Quan hé cong
ching
Journal of Quan tri
Marketing Taylor & s e marketing,
1o Management Francis Online Mol thang quan trj thuong
hiéu
Science direct
Journal of
Marketing Y Nghién ciru
17 Research gl hat thang marketing
Marketing SAZ?EJSH
18 Science EBSCOhost M3i hai thang wetng,
Nghién ctru
marketing
Quan trj chién
19 Journal of Science Direct | Mdi thang lugce, quan tri
Business Research S
marketing
20 Journal_of Service Emerald M3i hai thing Marketing dich
Marketing vu
21 Advertising Science Direct | Moi thang k3 Quaﬁ o
Research op, Quang

khuyén mii,
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Tén siach chuyén

khao/tap chi

Tén tac gia

Nha xuit ban
S0, tip, nim
xuat ban

S0 ban

Sir dung cho
hoc phin

Quan h¢ cong
chting

Journal of
Retailing

Science Direct

M3i ba thang

Quan tri thuong
hi¢u, hanh vi
nguoi tiéu dung

23

Computer in
Human Behavior

Science Direct

Méi théng

Thuong mai
dién tur

24

Advertising and
Promotion: An
Integrated
Marketing
Communications
Perspective, 11th
Edition

George Belch

McGraw-Hill
Higher Education

2017

Quang cédo va
khuyén mai

25

International
Marketing, 18th
Edition

Philip Cateora

McGraw-Hill
Higher Education

2019

Marketing quéc
te

26

The Practice of
Public Relations,
13th Edition

Fraser P. Seitel

Pearson

2016

Quan hé cong
ching

27

Services
marketing:
Integrating
customer focus
across the firm,
6™ Edition

Zeithaml, V.A,
Bitner, M.J., &
Gremler, D.D.

McGraw-Hill

2013

28

Services
Marketing:
People,
Technology,
Strategy, 8th
Edition

Jochen
Wirtz , Christop
her Lovelock

World Scientific
(Us);

2016

Marketing dich
vu

29

Content Rules:
How to Create
Killer Blogs,
Podcasts, Videos,
EBooks,
Webinars, (and
more) That
Engage
Customers and
Ignite Your
Business, 7"
edition

Handley, Ann
and Chapman,
CC

John Wiley &
Sons, Inc.

2012

Marketing noi
dung

wn
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Tén sach chuyén

khao/tap chi

Tén tic gia

Nha xuat ban
s0, tap, nim
xuat ban

So ban

S dung cho
hoe phén

2 th . A
30 E-fqarketlng, 8 Judy Strauss, T 2018 Marketlng dién
edition Raymond Frost tu
Marketing
Management: An
Asian . Pearson Quan tri
2l Perspective, 7th Fhilép Hotler Education L marketing
Edition
Strategic : .
3 Marketing, 10th Cra\./ens, D. W, McGra_w-HllI 2010 Mg{ketmg
. & Piercy, N. Education chién lugc
Edition
Consumer
Behavior:
Bmldm_g David McGraw-Hill Hanh vi khach
3 | Markeung Mothersbaugh | Higher Education | 20> | han
Strategy, 14th Rang g g
Edition
Blestsiic Cenga Thuong mai
34 | Commerce, 12th | Gary Schneider, gage 2016 UOng 1R
o Learning dién tu
Edition
Managing
Information
Systems: Kenneth C. Quén trj hé
35 Managing the Laudon, Jane P. | Pearson 2017 théne théne tin
Digital Firm, 15th | Laudon GG
Edition
Strategic ]
Management and | Wheelen, TL & ; Quan tri chién
40 Business Policy, Hunger, JD Wiy 2010 luoc
12 ed.
Brand
Hoboken, N.J.: S
: i trj th
v N B i Mainak D. John Wiley & | 2007 | Quantri thuong
lessons from real- hiéu
. Sons
world marketing.
Marketing Alvin
Research, 8th Burns, Ann Nghién ciru
38 Edition Veeck, Ronald Pearson g marketing
Bush

'\\\\/&,,.j e P

16) HUONG DAN THU'C HIEN CHUONG TRINH
Trén co s& nhitng Qui dinh chung B Gido duc va Pao tao, cua Dai hoc quéc gia TP.H
Chi Minh, Chuong trinh dao tao cir nhdn Quan tri kinh doanh theo Hé¢ dao tao Tin chi cua Trudng

Pai hoc Kinh té - Luat dugc x4y dung cin cir vao muc tiéu cy thé, didu kién thuc té ciia Trudng,



céc hoc phén thude khéi kién thire gido dyc dai cuong va khéi kién thire chuyén nghiép duogc thuc
hién trong 8 hoc ky (bén nam).

Chuong trinh dugc xdy dung trén cac nguyén tic nhat dinh dé dam bao tinh lién thong,
khoa hoc, dép g nhu cdu xi hdi.

Céc giang vién phai tuan thu theo ding yéu cau cia chwong trinh.

Cac mén phai dugc thyc hi¢n giang day ding theo thir tu da ghi theo timg hoc ky, theo
diing yéu cau mén tién quyét, mén trude, mén sau, mon song hanh. Khong don vi nao duoc tu y
thay doi néu khong thong qua Hoi dong khoa hoc.

Viéc thuc hién dao tao theo chuwong trinh nay phai tuan thi Quy ché vé dao tao theo hoc ché
tin chi cia Dai hoc Quéc gia TP.HCM. Sau khi két thic khoa hoc, néu hoan thanh di sé lugng tin
chi va dugc cong nhén tét nghiép, ngudi hoc duge cip bing tét nghiép dai hoc bac Cir nhan.

Chuong trinh dao tao s& dugc diéu chinh cho phi hop véi sy phat trién ctia nganh va thuc

tién.
KHOA QUAN TRI KINH DOANH HIEU TRUO‘N(;,,V"
PHO TRUONG KHOA PHU TRACH o

s
.

TS. HUYNH THANH TU PGS. TS. NGUYEN TIEN DUNG
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